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STANLEY MARTINS FARMS
141 Hwy 18 • Postville, IA 52162

563-419-2444 (c) • 563-864-7305 (h)

Please Google 
stanleymartinsfarms 

for more information.

We sell bulls every month of the year. If you need one or 20 give us a call.

Also for sale: several small packages
of open and bred females.

Double Bar D Treat 188A

Dam - Virginia Ms Treasure 4T Grand Dam - Virginias Ms West Patty Great Grand Dam - Anchor T Barbie

Full Fleckvieh. Treat was an easy standout

in our replacement bred heifer pasture this

summer. She is an attractive, smooth made,

easy fleshing heifer with matron writen all

over her. We can’t say enough about Treat’s

dam, 4T. Consistently producing great ones

with Spitfire at the top of the list and last

year with 10 sons in our bull sale from 4 

different sires averaging $9,850. Herdsire

MFI Jeremiah 9022 (Juggernaut) is here at

Double Bar D for the long haul as he keeps

siring the right kind! Both Treasure and

Treat are hard at work on our farm. 

We would love to show them to you.





I find early fall a bittersweet
time of year. At least in Montana,
few are eager to see the summer
fade.  Yet, I welcome the crisp
autumn air, the beauty of the 
season, and the upcoming football
season.  Fall marks the end of
summer vacation for our kids and
the start of a new school year —
sad to see the freedom of summer
months leave yet excited to see

our school friends again and anticipate all the activities
during the school year.
    For spring calving herds, fall marks a time they assess
how their cows are producing.  Was she successful at
nurturing and weaning a healthy calf?  Was she success-
ful at becoming pregnant again, hopefully early in the
breeding season?  Did she do all this while maintaining
herself in good condition on the forage available?  For 
fall calving herds, early fall means preparing for the new
calving season, welcoming the new calves, and anticipat-
ing the next breeding season.  Again, pivotal times for
the success of the cowherd.
    This fall, the ASA and IGS launched ground-breaking
innovative programs promising to help both seedstock
breeders and commercial cow/calf producers make more
informed future decisions and help their cow herd be

FROM THE DIRECTOR OF SCIENCE & EDUCATION

By Jackie Atkins, Ph.D.
more successful.  The IGS Feeder Profit Calculator™
(FPC) makes producers more aware of the profit potential
of their calves.  The FPC combines genetic information
with management decisions to predict how calves will
perform after weaning.  The IGS Feeder Profit Calculator
is free for producers and validates the challenging work
of managing the calves for success and selecting the best
genetics to optimize their profit.  For more information
about the FPC see the article ‘Pathway to Profit’ by Chip
Kemp (page 36) or contact the ASA at 406-587-4531.  
    The second program offers a $20 genomic test to
breeders submitting DNA on their entire cowherd. 
Furthermore, if breeders submit mature cow weights
and body condition score or hip height, they can get an
additional $5 off their test — making this a $15 test for
50K genomics and parentage.  Prices like these have
never been seen at the ASA.  This offer is only available
from now until December 15th, 2018.  For more infor-
mation read article ‘Cow Herd DNA Roundup’ (page 46) 
or contact the ASA at 406-587-4531, extension 111.
    I encourage all who read this to study up on these
pioneering programs.  From their conception, they were
meant to help cow/calf producers and breeders be more
successful with tools to make more informed decisions.
Take the time to go back to school this fall to learn 
about the Feeder Profit Calculator and the cow herd 
DNA roundup project. ST
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Red
Heterozygous Polled

           Exodus
Sire: JE Winslow JO3W
           DDD Kandis Dandi

           PRR All Pro 52R
Sire: PRR Very Special 229U
           PRR Miss Light 012N

ASA# 3029585
3/4 SM 1/4 BR

EPDs as of 7.31.17

 EPD

 ACC

 %     

                                   Direct                                          Maternal                                                         Carcass                                  $ Index

 Trait     CE        BW       WW       YW       ADG    MCE     Milk    MWW     Stay     DOC      CW      YG     Marb      Fat       REA     Shr       API         TI

            6.4       2.8       54.8     78.5      .15      5.8     29.8   57.1      2.7       8.8      20.9    -.23     .00     -.065     .33       –       87.1    59.0

            .22       .23        .23       .22       .22      .19      .20       .21       .24       .03       .19      .12      .13       .15       .11       –                        

             10                                                                 4         10                                                                                                         20

Bill and Jane Travis
9876 Plano Rd.  •  Dallas, TX 75238

Cell: 214-850-6308  •  Office: 214-369-0990
billtravis@simbrah.com

www.simbrah.com

Semen: $35/straw
Contact Bill Travis for purchase.

Domestic and International 
CSS semen is available. 

n Great new bull to add to your program.

n Powerful young bull has it all.

n Bull of the future.

n Half Fleckvieh 3/4 SM x 1/4 BR.

Red
Homozygous Polled

           Hooks Shear Force 38K
Sire: WS Beef Maker R13
           DCR Ms Ribeye N72

           PRR Ranger 212F
Dam: PRR Miss Optima 46R
           PRR Optima 677J

ASA# 2676077
3/4 SM 1/4 BR

EPDs as of 7.31.17

 EPD

 ACC

 %     

                                   Direct                                          Maternal                                                         Carcass                                  $ Index

 Trait     CE        BW       WW       YW       ADG    MCE     Milk    MWW     Stay     DOC      CW      YG     Marb      Fat       REA     Shr       API         TI

            9.1      4.5      77.2  106.9   .19     6.9     22.0    60.6   10.7   11.2   39.4   -.27     .40    -.046     .85    -.10   133.9  80.2

            .56       .67        .58       .51       .51      .31      .30       .38       .34       .17       .43      .29      .30       .35       .27     .02                      

              1                      4          3          2                              2         10         5          3                   1                     1                  1          1

Bill and Jane Travis
9876 Plano Rd.  •  Dallas, TX 75238

Cell: 214-850-6308  •  Office: 214-369-0990
billtravis@simbrah.com

www.simbrah.com

n PRR Preview 973Z is homozygous polled,
high capacity, highest carcass quality, 
3/4 SM x 1/4 BR Simbrah bull.

n Preview has produced Prime beef and 
is one of the top production $TI bulls.

PRR Miss Optima 46R - Dam

Semen: $35/straw
Contact Bill Travis 
for purchase.

Domestic and 
International CSS 
semen is available. 



Red
Polled/S

           RX Amarula R501
Sire: PRR Ruler 447U
           PRR Doorn Right 604M

           PRR Scout 002N
Dam: PRR Bonnie 88W
           PRR Bonita 51N

ASA# 2658365
5/8 SM 3/8 BR

EPDs as of 7.31.17

 EPD

 ACC

 %     

                                   Direct                                          Maternal                                                         Carcass                                  $ Index

 Trait     CE        BW       WW       YW       ADG    MCE     Milk    MWW     Stay     DOC      CW      YG     Marb      Fat       REA     Shr       API         TI

            -1.3      5.3      68.0     91.6      .15      5.4     11.7     45.7    17.0     9.9     31.7  -.37    -.38    -.079    .79   -.21    76.2     46.2

            .49       .71        .66       .55       .55      .28      .29       .38       .26       .16       .46      .28      .27       .35       .23     .01                      

                                     20                                                                1                    15        1                   20         1        3 

Bill and Jane Travis
9876 Plano Rd.  •  Dallas, TX 75238

Cell: 214-850-6308  •  Office: 214-369-0990
billtravis@simbrah.com

www.simbrah.com

Semen: $35/straw
Contact Bill Travis 
for purchase.

Domestic and 
International CSS 
semen is available. 

n PRR Powerfull 22Z is a great polled/s, 
tender genes, very long, carcass quality 
Simbrah bull living up to his name.

PRR Ruler 447U — Powerful’s Sire

Red
Homozygous Polled

           PRR Pioneer 961M
Sire: PRR Whata Dude 536P
           TMS Karlita F55

           PRR Accolade 119K
Dam: PRR Ms. Optima 11N
           PRR Optima 677J

ASA# 2586450
5/8 SM 3/8 BR

EPDs as of 7.31.17

 EPD

 ACC

 %     

                                   Direct                                          Maternal                                                         Carcass                                  $ Index

 Trait     CE        BW       WW       YW       ADG    MCE     Milk    MWW     Stay     DOC      CW      YG     Marb      Fat       REA     Shr       API         TI

            5.0       1.4      53.5     71.4      .11    10.8   23.7     50.5    11.0   10.5    14.3   -.29    -.39    -.058     .49     .03     72.9     44.3

            .67       .77        .74       .68       .68      .54      .54       .59       .27       .08       .52      .34      .36       .41       .32     .01                      

                         10                                            1                              10        15                  15 

Bill and Jane Travis
9876 Plano Rd.  •  Dallas, TX 75238

Cell: 214-850-6308  •  Office: 214-369-0990
billtravis@simbrah.com

www.simbrah.com

n PRR Pilgrim 008X is a Homozygous Polled,
quality carcass, multi-generational, 
proven Pine Ridge Ranch Simbrah bull.

PRR Whata Dude 536P — Pilgrim’s Sire

Semen: $35/straw
Contact Bill Travis 
for purchase.

Domestic and 
International CSS 
semen is available. 



Simmentals Add “Stretch”
to North Dakota Operation
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By Kindra Gordon

Marshall, North Dakota
rancher Keith Perhus says
length is one of the reasons he
and his brothers, son and nephew
like using Simmental genetics in
their commercial cow herd. 

Of the previous breed sires they
were using, Perhus says the calves
“weren’t bad,” but he adds, “We felt
they didn’t have the length of loin.”

Thus, in 2013 Simmental bulls
purchased from Lassle Ranch Sim-
mentals in Glendive, Montana were
brought into the 950-cow Perhus
Brothers operation, which includes
five Perhus families and runs on
rolling native rangeland in Western
North Dakota. Perhus says, “We saw
the Simmentals and just felt those
calves had more stretch . . . and with
more length you get more weight in
your calves.”

The Perhus branding crew, left to right: Chad, David, Christopher, Howard, 

Keith and Ryan, along with seven area youths who help on branding days.
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    Today, the Perhus family is pleased with the
improved pounds and performance that Simmental
has added to their calf crop. As a testament to the
incredible gains, Perhus Brothers report that over 
the past three years they’ve had an increasing number
of calves with over 700 lb. weaning weights — and
even a few over 800 lbs.

Five Families Involved
    The family ranch was homesteaded in 1906 by
Keith’s grandmother, Clara Breckon. She lost her 
husband at a young age and married Keith’s grand-
father Thomas Perhus in 1910. The family name 
Perhus means Peter’s House in Norwegian. 
    In the 1930’s their son — Keith’s father and 
mother — took over the operation and in the 1960’s
and 70’s the ranch transitioned to their three sons,
which includes Keith and his older brother David 
and younger brother Howard.
    From the beginning the ranch was focused on 
raising cattle and crops to feed those cattle. Today, 
five Perhus families are continuing the ranch legacy.
This includes David and his wife Ruby, their son
Ryan, his wife Coven and their young children; Keith
and his wife Linda, their son Chad, his fiancé Wendy,
and their young daughter; and Howard and his wife 
Ila — their daughters are currently not involved with
the ranching operation.
    Everyone helps with different aspects of the ranch;
Howard and Ryan oversee small grain seeding and
corn planting while David oversees Farm Service
Agency (FSA) reporting. Keith and Chad manage the
on-farm feedlot, bull purchasing and marketing. But
Keith underscores that everyone gives input and con-
tributes to the labor for the cattle and grain parts of
the business.
    The ranch was originally stocked with Hereford
cows and remained that way until the trio of brothers
made a switch to Gelbvieh and began crossbreeding 
in the 1980’s. Of this, Keith says his dad was sad to
see the Hereford tradition changed. He notes, “I don’t
know if he ever got over it.”

    The Perhus brothers also dabbled with Simmental
in their crossbreeding efforts in the 80’s, but Keith
says the large frame and calving issues steered them
away from the breed at that time.
    But with today’s more moderate Simmental genetics,
Perhus happily reports, “Now, we’ve had no issues.”

Herd Management
    The 950-head Perhus cow herd is comprised mostly
of Gelbvieh-Angus cross cows bred to Simmental
bulls. Calving begins in early March with the heifers,
cows begin calving around March 25. Fall vaccinations
are given in October, with weaning in late October to
early November. 
    Perhus says weaning weights is where he is seeing
the most difference from the Simmental bulls. He
reports that in 2014, their first Simmental-sired calf
crop, of the more than 900 calves weaned at about 7
months of age, 42 steer calves weighed over 700 lbs. 
    In 2015, they had 64 steer calves wean at weights
over 700 lbs. and one head over 800 pounds. In 2016,
it was 86 calves weaning off over 700 lbs. and five
head over 800 lbs. 
    Perhus says no creep feed is fed, calves are strictly
raised on grass. Of their hefty weaning weights, he
says, “You can see Simmental making a difference.” 
    After weaning, steers are backgrounded at the ranch
until early February, and fed with oats, corn, wheat and
barley raised on the ranch. They are marketed direct to
farmer-feeder Garry Bultje near Platte, SD.
    Presently, the Perhus families do not get data back
on the feedlot and carcass performance of their calves,
but Keith says his son and nephew may look at that
for the future.
    Heifers are kept as herd replacements and to sell;
about 180 will go into the herd with 250 replacement
heifers marketed annually. With the transition to Sim-
mental bulls, Perhus says their herd will eventually be
made up of mostly SimAngus™ genetics.
    He has noticed their replacement females becoming
more uniform the last few years with the Simmental
genetics and just feels that the SimAngus females offer
better quality. CONTINUED ON PAGE 12

Cattle being brought in from range.



CONTINUED FROM PAGE 11
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Good, Calm Cattle
    All total, Perhus says he, his brothers,
son and nephew are happy with the
Simmental performance they’ve seen 
in just a few short years. “The numbers
speak for themselves,” he says.
    Additionally, he says, “I think the
demeanor of our cattle is improved
with the transition to Simmental . . .
The boys have commented that the
cattle seem a lot more docile.” Perhus
adds with a chuckle, “That’s important
— especially when you get older.”

    As he selects Simmental sires for his family’s commer-
cial cow herd, North Dakota rancher Keith Perhus says 
he focuses on moderate frame size. “I try not to buy
extremes,” he says.

   As well, since the Perhus operation raises their own
replacement females, Perhus says he doesn’t want cattle
that get to big and leggy. He notes that in their rugged
range country a mature cow that is over 1,300 to 1,400
pounds loses efficiency.

   Regarding EPDs, Perhus utilizes the All-Purpose Index
($API), and additionally watches birth weights closely,
monitors milk, and also selects for ribeye and intermuscu-
lar fat. Average daily gain is also important to their opera-
tion, so he strives to select sires with a four or above. 

   He notes that he doesn’t always get bulls that fit every
criteria, but that’s the checklist he uses to determine if he
should consider a bull.

Simmentals Add “Stretch”
to North Dakota Operation

Many helping hands from neighbors and
friends lighten the workload at branding.

Simmental Selection Focus

ST

Spring calves on pasture.



DOB: 2-14-16
SimAngus™ Bull
EXAR Upshot x L382 (Blk Destiny son) 

D63
DOB: 8-21-14
Purebred Simmental Bred Female
Gibbs Crimson Tide x SRS Right-On

B141

DOB: 1-12-16
SimAngus™ Bull
MC Black Sullivan x WS Beef Maker

D19
DOB: 8-31-14
Purebred Simmental Bred Female
Dikeman’s Sure Bet x NLC Superior

B164

DOB: 10-10-15
Non-Diluter Red Purebred Simmental Bull
WS Prime Beef x WS Beef Maker 

C226
DOB:  8-19-13    
SimAngus™ Bred Female
Kesslers Frontman x NLC Fortunate Son

A134

Selling 30+ Commercial Heifers like the
ones pictured here

DOB: 9-6-13     
Purebred Simmental Bred Female
WS Beef Maker x Peltons Redcoat

A178

42nd Annual PRODUCTION SALE

www.7PRanch.com
Call us today for your catalog

Saturday, 
October 28, 2017

1:00 PM – Bulls Sell First
Lunch at 12:00 Noon

At the Ranch, Tyler, Texas
Located one mile south of I-20 on FM 757

Midway between Tyler and Longview

Selling
75 Simmental and SimAngus™

Bulls
      • Yearlings to Two-Year-Olds 

75 Simmental and SimAngus™
Females

      • Breds and Pairs

30+ Commercial Heifers
     • True F1 Brahman x Hereford and

Brangus bred heifers
     • All AI’d to calving ease Angus bulls

View on-line catalog and videos of our
sale offering starting October 10 at:

www.CattleInMotion.com

The sale will be broadcast live and 
internet bidding will be available. 

To view and bid on this sale online, 
go to: 

www.CattleInMotion.com 







20 Years of Collecting
Coordinated by Emme Troendle

Nolan Brunner,
Cow-Camp Ranch,
Lost Springs, KS

Dr. John B. Hall, 
Extension Beef Specialist

Carmen, ID

Gordon Hodges, 
Pineview Farms and Gibbs Farm

Hamptonville, NC

Brunner:
Cow Camp Ranch is a ranching, farming and commercial
feeding operation that has been family owned and oper-
ated by the Brunner family for five generations.  We are
located in central Kansas on the western edge of the Flint
Hills, near the town of Lost Springs.  We run registered

SimAngus™, Simmental and Angus cows and sell
around 250 head of bulls annually with the majority 
of them being sold in our spring bull sale, held annually
in February.

    With the first matings at the Sheek’s Ranch, Cabool,
Missouri, in the spring of 1997, the ASA launched a
young-sire evaluation project that changed the direction
and collective futures of all producers and users of 
Simmental genetics.  The Carcass Merit Program (CMP)
randomly mated the top Simmental and Simbrah sires 
to commercial females with the intention of collecting
progeny sire group, carcass information and when 
possible, tenderness data.  
    Each sire is tested in “real world” commercial situa-
tions, and data is collected from 41 different herds in 
18 states with steers fed and harvested in nearly every
cattle-feeding region in the US. In addition to information
about carcass traits, the program annually contributes
well over 1,000 birth, weaning and yearling weights. 
    As CMP moves into the 20th breeding season, the
data that has been collected allows the ASA to produce
performance and value expectations to current and
potential customers of our members.  This information
builds significant accuracy for economically important
EPDs, and assists in the early screening of bulls that
possess unique levels of trait differential, and thus pro-
vide maximum selection leverage. Many of the industry’s
top sires of various breeds and breed combinations are
CMP graduates.
    “The importance of collecting actual carcass data cannot
be overstated,” explains Jackie Atkins, ASA’s Director of
Science and Education, and the overseer of the CMP. “We
need to have carcass records in our database in order to

predict genetic merit for carcass traits
accurately.  The CMP has been an
integral part of collecting carcass
phenotypes and building accuracy in
this vital trait for beef cattle.  We have
expanded the number of cooperator
herds, and as a result, we test more
bulls and have more contemporary
groups per bull. We are seeing better
and better sires enrolled in the pro-
gram, we have added cooperator
herds, we are collecting feed intake
data, we are adding hundreds of carcass records to the
database every year, and now due to a recent board decision
to genotype the CMP calves, improving our genomic predic-
tions for carcass and feed efficiency through this project.
Thank you to all the breeders, cooperator herds, and feed
yards that have made this program a success!”
    The following are contributions provided by CMP
breeders who have enrolled sires and cooperator herds
who have used sires on their herd. Those breeders are:
Nolan Brunner, Cow-Camp Ranch, Lost Springs, KS; 
Dr. John B. Hall, Extension beef specialist and superin-
tendent of the Nancy M. Cummings Research, Carmen,
ID; Gordon Hodges, Pineview Farms and Gibbs Farm,
Hamptonville, NC; Bill McDonald, McDonald Farms,
Blacksburg, VA; Lynda Stuart, Stuart Land and Cattle,
Rosedale, VA; and Will Townsend, Townsend Ranch LLC,
White Sulphur Springs, MT.

Give us a short description of your operation.

Contributing
CMP Breeders

Q

Jackie Atkins PhD, Director 
of Science and Education 
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The Carcass Merit Program celebrates 20 years of collecting data on young sires.



Carcass Data

Bill McDonald, 
McDonald Farms,
Blacksburg, VA

Lynda Stuart, 
Stuart Land and Cattle,

Rosedale, VA

Will Townsend,
Townsend Ranch LLC

White Sulphur Springs, MT

Hall:
    The University of Idaho Nancy M. Cummings
Research, Extension and Education Center is the 
primary beef cattle and forage research center for UI.
The unit calves 350 predominately Angus-Hereford 
cross cows and maintains 140 replacement heifers.  
The center consists of 1,100 acres (850 irrigated acres) 

and has access to over 20,000 acres of rangeland.  The 
cow herd is split into a range herd and an intensive grazing
herd.  All steers and heifers are tested for feed efficiency in
the center’s GrowSafe system.  Heifers are kept for research
projects and are either retained in the herd or sold as bred
heifers.  Steers are fed at a commercial feedlot.

Hodges:
    My personal operation consist of approximately 50
cows, all registered with the American Simmental Associ-
ation, consisting primarily of SimAngus™ and I have
been a member of the ASA since 1974. For the past 12

years, I have also worked for Gibbs Farms in the role as 
Genetic and Marketing manager, a herd that consist of
approximately 800 cows, also registered with the ASA,
consisting of about 75% SimAngus and 25% Simmental.

McDonald:
    McDonald Farms is a diversified livestock operation
that was started in 1763. Eight generations of McDonalds
have called it home. What we have to sell in the rolling
hills and Mountains of Virginia is grass. The way we 
harvest the grass is with cattle, sheep and horses. 
We started our seedstock program in 1983 with the 

purchase of a purebred Simmental bull and utilizing an
upgrading program. In 1993, we added purebred Angus
with the purchase of four bred cows with heifer calves at
side. We have our annual “Pick of the Pen” Bull Sale the
first Saturday in April. We sell females private treaty off
of the farm.

Stuart:
    The Stuart Land & Cattle Company, the oldest cattle
operation in the United States dating back to 1774, is
still being operated by descendants of the original Smith

family.  The Stuarts came in through the maternal side . . .
and you all know the influence a female can make.

Townsend:
    Townsend Ranch, LLC is a family-run operation with
four generations on the ranch located in central Mon-
tana. We collect genetic data and carcass data on a

regular basis, and all animal breeding decisions are 
done with commercial cattle operation profitability as 
the primary focus.
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Would you like to get paid to use some of the most 
promising young bulls in the industry? Do you have 
accurate and consistent record keeping?  Then we 
have the program for you!

The ASA is seeking additional cooperator herds for the 
Carcass Merit Program. Spring or Fall calving herds are welcome. 

Incentives for Cooperators
u Free semen from the industries top herd sire prospects
u All cows in herd will be put in ASA’s database which will provide EPDs 

for every female. This allows you to make selection and culling decisions
within the cowherd based on EPDs.

u You have the option to retain all or some of the females produced from 
the program

u ASA will pay $60/AI sired carcass that is harvested
u Cooperators will get carcass data back on all the calves harvested through 

the program.
u A portion of the CMP calves have feed intake collected and records shared

with the cooperators.

How does it work? 
u ASA assigns all matings in a random fashion so that the test produces 

unbiased, accurate results.
u ASA will work to provide bulls that fit the general criteria of your herd.

However ASA must use only bulls that are enrolled in the program.
u At least two sires will be used per contemporary group and ASA likely 

will use several sires per contemporary group to provide better more 
accurate test results.

u Only bulls with high calving ease EPDs are used on heifers.

Qualifications
1. All cows will be individually identified along with birth year and 

approximate breed makeup
2. Collect birth weights, calving ease scores, and weaning weights on 

CMP sired calves
3. Beneficial but not required — have a current AI program established
4. Must commit to collecting carcass data

Contact Jackie Atkins, Jannine Story or Luke Bowman 
for more information at 406-587-4531.

“Participating as a CMP cooperative
herd for nine years has enabled 
us to get the hard facts on feeding 
efficiency and harvest value by
traits on our calves. As a commer-
cial cow/calf operation, interested
in making genetic progress in the
cowherd, we have used the data 
in replacement selection and 
are seeing a difference in our 
bottom line.”

Lynda Stuart,
Stuart Land and Cattle Co.

“We are glad to be part of the CMP
program. It provided us with top
quality calves while we get to par-
ticipate in improving Simmental
genetics.”

John Hall, Ph.D., 
Professor and Extension Beef
Specialist and Superintendent
at University of Idaho Nancy
M. Cummings REEC.





20 Years of Collecting Carcass Data

Stuart:
    In the 1960's, with the advent of record keeping and
the use of Artificial Insemination, breeds like Simmental
were used on Horned Hereford, Shorthorn, and Red
Angus cows.  The first Simmentals were red and added
needed heterosis.  In the 1980s the Simmental genetics
available produced a cow too large for our limited feed
resources and rugged terrain so Gelbvieh were used.
    When the Japanese export market got hot, the
demand for red cattle diminished we began using black
bulls in a hurry.  With the fabulous performance data
base the American Simmental Association had set up
and the establishment of the Carcass Merit Program, 
we looked again at Simmental and were able to get in 
on the ground floor as a cooperating herd.

Brunner:
    The old saying, “The proof is in the pudding” pretty
well sums it up.  As long as all measures have been
taken to uphold the accuracy and integrity of the data,
this is the best measuring tool that we could possibly
use.  Ultrasound has proven to be an invaluable tool in
the seed stock industry at measuring carcass merit, but
unfortunately does have it’s limitations.

Hall:
    Ultrasound data is accurate and is a good tool, but it
has its limitations especially for carcass quality (mar-
bling).  We have found it difficult to obtain ultrasound
carcass data if cattle are not fed at our facility, and due
to high feed costs our facility is not the ideal finishing

location. For our research, carcass information gives 
us a more accurate data to share with producers and 
to make decisions in our herd.  The CMP gives us better
data and a larger data set to work with.

Hodges:
    Carcass measurements are the actual data used for
our Genetic Evaluation & ultrasound data is simply an
indicator trait. To make that more meaningful in simple
terms, it literally takes thousands of ultrasound data to
equal the accuracy of a small number of actual carcass
measurements and no amount of ultrasound data will
ever result in a very high accuracy EPD. The only way 
to ever achieve accuracy measurements in the range of
0.60 or higher is to have adequate actual carcass mea-
surements in properly constructed contemporary groups.

Hodges:
    The CMP is an unbiased, random selection, third
party breeding program, measuring and reporting all
data to the ASA Genetic Evaluation. Good carcass data
is very hard to achieve as an individual small breeder.

McDonald:
    We started using the CMP when we sold half interest
in two bulls to Sunshine Farms. Tommy Brown encour-
aged us to share enrolling them in the program. Since
we are very commercially oriented, we agreed it was
good thing to do.

Brunner:
    Being in the commercial cattle feeding business as
well, we know firsthand the value of a high carcass merit
animal. We’ve been collecting our own data on our genet-
ics for many years, but the CMP has allowed us to take it
a step further.  To be able to compare our sires to other
progressive and elite genetics, within and even outside
our breed, has helped give us some direction as to where
we actually are in terms of our own genetics, and what
we need to improve on to make ourselves better.

Hall:
    In 2011, Dr. Benton Glaze and I started discussions
with Dr. Jerry Lipsey from ASA about conducting a
demonstration project on the value of crossbred bulls,
specifically SimAngus bulls, in commercial beef herds.
ASA and their producer members were very supportive 
of the concept and helped support the demonstration,
and so an active relationship was developed between
ASA and the University of Idaho (UI).
    When ASA staff offered the opportunity for UI to par-
ticipate in the CMP, we jumped at the chance.  Not only
did it fit with our long-term demonstration on the value
of crossbred bulls, but it fit very well with our desire to
gain better information on the carcass merit of calves
from our herd as well as the impact of management 
decisions on carcass quality.  This year’s breeding 
season marked our 4th year in the CMP.
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McDonald:
    Carcass data is very important. Someone’s going
to eat what we produce. If we expect them to pay
good money for our product, then we better produce
as good a product as we can. Actual carcass data is
different than ultrasound. You need a carcass to
determine shear force and other traits. Even with
DNA we need the phenotypes to support the findings.

Townsend:

    The value of receiving carcass data over ultrasound
data is that carcass data is the economically relevant
trait that gets a producer paid (or at least the packer).
Ultrasound data is an indicator trait for carcass data 
but what we really want to know is how the cattle will
perform on the rail, not how things look on ultrasound.
In order for ultrasound to be effective we have to have
carcass data. This leaves you with two observations in
regards to carcass data vs. ultrasound:

    1. Carcass data is better than ultrasound because it is
the economically relevant trait and ultrasound data
is just the indicator trait for carcass performance.

    2. Ultrasound data is useless without carcass data.

Brunner:

    I think more than anything, the CMP has fast
tracked being able to prove genetics.  Whether good
or bad, we can say with more confidence that we
need to use more of this bull, or this bull on this type
of cow or this bull not at all and that has helped us
to keep our genetics “cutting edge”.  I would also say

that the CMP has developed a great reputation
throughout the beef industry and anytime you can
say a bull has been enrolled in or gone through the
CMP, that can definitely add value to the animal or
even your program as a whole.

Hodges:

    The CMP adds validity to all data on our sires, not
just carcass data, and it adds significant accuracy to
the carcass EPDs. This is very valuable to us in our
personal operation and adds great value to the mar-
ketability of semen and progeny of the bulls who
prove to be superior.

McDonald:

    The CMP has added value to our bulls because the
information that it generates is unbiased, accurate and
gives our customers the confidence that their offspring
will perform accordingly.

Hall:

   Certainly the CMP has allowed us to access 
high quality genetics.  The ASA database and 
evaluation system has allowed us to generate 
EPDs on our cows which we use for assigning 
cows to research projects and making selection 
of females to produce heifers.
   Besides getting access to excellent young 

Simmental and SimAngus bulls, we have docu-
mented increased weaning weights in our calves.
Calves from CMP bulls have been profitable in 
the feedlot and graded extremely well over the 
last several years.

Stuart:

    Our focus on record keeping from Zan Stuart’s famous
index cards to a sophisticated computer program made 
a good fit.  Since the mid-1980s we had sampled young
sires for the Select Sires program, and found the young
bulls, albeit one in five are the bell ringers, made steady
genetic improvement in our strictly commercial cowherd.
    The only thing I would change is I should have bitten
the bullet early when we started as a CMP herd and
switched to their system for all of our record keeping.
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20 Years of Collecting Carcass Data
What benefits have you found in retaining 
females by CMP sires?

Q

What are the benefits of using your bulls
in a variety of environments?

Q

What advice would you have for someone thinking
about enrolling in the CMP?

Q

Hall:

    Because we made the decision some years ago to
maintain an Angus x Hereford crossbred cow herd to
allow us to conduct research on a relatively uniform 
cow base, we don’t retain heifers from CMP sires at UI.
However, we sell CMP bull sired heifers in our bred 
heifer sale.  These heifers sell very well and we have
repeat buyers year after year.

Stuart:

    We have no outside income to sustain the operation
and are forced to keep to the budget to survive.  By
being a cooperator herd, providing accurate record on
calving and calf performance, and owning to harvest
has been the only way for us to afford the good genet-
ics.  With a 1,400 cow herd and using cross-breeding
we hold back our own female and male replacements.
They are acclimated to our tough conditions.

Brunner:

    In the big picture, the marketplace for genetics has
become worldwide and you never know where that next
opportunity may come from.  You have to be ready for
anything and keep a genetic balance in your herd that
will allow them to perform in any environment, whatever
it may be.  Even in the smaller picture, our commercial
bulls sold within a few hundred miles may be challenged
with different environmental factors such as fescue
grass, hot humid climates, higher elevations and/or cold
harsh winters.  Therefore, a genetic diversity is extremely
important for our herd for them to be valuable for use in
many different areas at the same time.

Hodges:

    Our genetic evaluation is supposed to accomplish the
removal of environmental differences and I have confi-
dence that it does to some extent, but I do feel more
comfortable with data (EPDs) when I know it comes from
multiple contemporary groups in varying environments.

McDonald

    This great nation is very diverse. It is extremely
important to know if certain lines of cattle work in
your environment. The CMP has herds all across the
country so we can find out if our bulls do work in a
variety of situations. I believe that the ability of Sim-
mental cattle to work well in a variety of climates is
one of our best strengths.

Townsend:

    Using your bulls in a variety of environments can
be useful if you sell or plan on selling your genetics
into a variety of environments. Most people would 
at least like the opportunity to tap into different geo-
graphical markets at some point so this would apply
to most people. In a rare situation where somebody
says I’m just going to sell bulls into fescue country in
eastern Missouri then you may be better off spending
your money to test your cattle in just that area. How-
ever, with that being said, that situation applies to
almost nobody. Also, many of the conditions across
the country are more similar than people tend to
think. In other words, good cattle will often perform 
in a lot of environments and markets and bad 
cattle won’t.

Brunner:

    Don’t wait too long to start your planning.  Make sure
you get your name on the list so that you can get the bull
enrolled as soon as possible.  There are a limited number
of cows so be sure you’re not always the last one to make
the call.  Also, be sure you have the semen available.

Collecting semen is never a given, so give yourself 
plenty of time to get the best quality and quantity 
of semen you’ll need in order to take full advantage 
of the program.
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What advice would you have for someone thinking about
becoming a cooperator herd for the CMP?

Q

If someone is hesitant about enrolling in the CMP because
there is no control over what the records will do to the bull’s
numbers, what would you tell them?

Q

Hodges:

   If you value accurate and honest data, then it is a
“no-brainer”, enroll your herd sires in the CMP as
yearlings in an effort to prove them as early in life as
possible. Yes, the new tool of genomic enhanced
EPDs can give a very good estimate of the genetic
prediction at birth, but without continued validation
of large amounts of phenotype data, eventually the
genomic data will lose accuracy. Phenotype data
alone is a good prediction of genetics. Genomic data
alone has very little value. Using phenotype data
along with genomics, essentially as a team, provides
extremely good data with high accuracy.

McDonald:

    My advise to other breeders who want to get
started using the CMP is “Just Do It”. You will build
your reputation as a true performance breeder and
have the data to back it up. A lot of daughters are
kept in the CMP herds so by default you will even
keep getting valuable information.

Brunner:

    I would say, whether the data is good or bad it 
is going to help you as a breeder make better deci-
sions.  If it’s really good, then you’ve got something
to build on and if it’s bad then maybe it can save 
you a generation or two of putting genetics back 
into your herd that you may not really want.

McDonald:

    You do give up some control of how the data comes
out, but the true worth of a bull comes out sooner or
later. I would rather know it sooner and have the confi-
dence that it was accurate.

Townsend:

    If you are worried about enrolling in the program
because you are worried about a bull’s numbers dropping,
you are playing the short game and the CMP (and maybe
even the bull business) is not for you. The CMP is about 
the long game. You are building a program, you are not
building a bull. If you are building a program, it is just as
important, if not more so, to weed out the bad bulls as to
identify the good ones. The data you collect will impact 
the whole industry through your bulls genetic ties to other
cattle. It is important to look at the big picture and not just
one bull.

Hodges:

    I would have to say they do not want to know the
truth and do not want the industry to know the truth
about their bulls. It is a fact that the CMP will yield
accurate, unbiased data on sires. Sometimes that
proves to be good, sometimes bad, but it is the truth.
Personally, I want to know the truth about the genetic
value of my sires so I can make accurate breeding
decisions in my own operation.

Hall:

    One: make sure you have an excellent AI program
and your herd’s breeding season is restricted to 60-
90 days. That way you will maximize the number of
CMP sired calves and uniformity of calf crop. Two:
you should be excited about participating in this
program.  The bulls available have excellent genetics
and perform well. The UI herd has a very low rate of
calving difficulty and we have not seen any increase

with the use of CMP sires. Three: if you have
retained ownership on calves before, you will be
pleased with the performance you get from CMP
sires.  If you have not retained ownership on calves
through the feeding period do your homework and
understand what you are getting into and how you
will use this information in your herd. Four: the 
ASA staff is great to work with on this program.

Townsend:

    I would have two pieces of advice: One: if you are
in the genetics business for the long-term, it would
be beneficial to invest in research and development.
Collecting carcass data is a great place to start and
from personal experience it is hard to find a better
means of doing that than the Carcass Merit Program,
both in terms of cost and quality of data collected.
    Two: data is only as good as how you plan on
leveraging that data. If you don’t plan on responding
to how the data affects the EPDs and Indexes than I
would save your money. Sometimes you will like
how the bulls perform and continue using them but
sometimes you won’t like what you see. If you con-
tinue to use the bulls with poor EPDs and indexes
than you should have just saved your money in the
first place.
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20 Years of Collecting Carcass Data

How do you select bulls that you enroll into CMP?Q
Brunner:

    If we foresee a bull, whether it is one we’ve raised or
bought, making a big impact on our herd’s genetics, we
will always try and get him enrolled in the CMP.  We don’t
necessarily put any parameters on EPDs in order for him
to “qualify”.  For whatever reason we’ve decided to use
the bull, his carcass traits will always be important to us
too.  It may not be the deciding factor on whether or not
we use the bull but it will still greatly affect how we will
use him.

Hodges:

    Very simple and easy decision, every herd sire in
our program that freezes and markets semen is
tested through the CMP.

McDonald:

    We select our CMP candidates through studying
performance records, DNA, and disposition. Only the
best get nominated. We nominate all the bulls we
plan to use for several years.
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When you hear the term American-
breed cattle, you often think about
their distinctive ear and underline.

In the early 1990s, when a producer heard
“Brahman influence,” it often meant a 10 
to 12 percent discount per pound at payday. 
At the time, the Certified Angus Beef Pro-
gram was gaining national popularity, and
cattlemen were being discouraged from
using Brahman genetics in their production.
The discount at payday and misrepresenta-
tion of Brahman and Brahman-influenced
cattle put the idea in Jim Reeve's mind that
the American breeds needed to come together
and advocate for the cattle they produce.
    “Despite several nay-sayers, my fellow
[breed] executives agreed to join together 
in the effort to better compete with the on-
slaught of British and Continental Breeds,”
said Reeves, co-founder and honorary life-
time member of the American Breeds
Coalition (ABC). “The rest was history.”
    The ABC is an organization that is com-
prised of breed associations that look to
promote American-breed cattle and further
the interests of their producers. Reeves
began the coalition in the early 1990s 
with the help of Dr. Charles Graham, Nolan
Ryan, and Wendell Schronk. Over the years,
ABC has continued to grow and effectively
promote American breeds cattle.
    The ABC began with four original 
association members and has grown to
seven members. These members include 
the American Brahman Breeders Associa-
tion, Beefmaster Breeders United, the
International Brangus Breeders Association
(IBBA), United Braford Breeders, Santa
Gertrudis Breeders International, the 
American Red Brangus Association, and 
the American Simmental Association.
    “Simbrah and now SimAngus™HT (Sim-
Angus with at least 1/8 Bos Indicus) feel
right at home with the other Brahman in-
fluenced breeds in this cooperative effort to
promote our cattle,” said Beth Mercer, mem-
ber of ABC. “All of the breeds that make up
ABC have their individual strengths but the
common Brahman component with its heat
tolerance and adaptability is the one that
makes our cattle desirable and necessary in
so many parts of the country and the world.”
    The coalition also offers three different
types of memberships. The first is an associ-
ation membership, which costs $250.00 per

year. The second is an affiliate membership,
which is for those who are in the feeding,
processing, marketing or promoting of 
Brahman-influenced cattle. The dues for an
affiliate membership are $250.00 per year.
The third type of membership is an individual
or producer membership. Individual member-
ships are for individuals, partnerships and
corporations that are actively involved in the
production of Brahman-influenced cattle. 
The dues for individuals are $50.00 per year.
Membership dues are invested in the educa-
tion, promotion and marketing practices in
which ABC is involved.
    ABC’s activities include educational 
programs and events, research projects 
and presentations, promotional materials,
marketing, and more. The coalition is a past
sponsor of the Beef Improvement Federation
Convention, where they provided a steak
dinner featuring Nolan Ryan Tender Aged
steaks. ABC, also sponsors the Famous 
Texas Aggie Prime Rib Dinner during the
Texas A&M Beef Cattle Short Course, where 
it is represented by active participants in the
conference’s trade show every year.
    “We have a lot of good feedback, and we
have some good booth locations down at the
Beef Cattle [Short Course] conference,” said
Charles Graham, DVM, founder and owner 
of Southwest Stallion Station and president 
of the ABC. “We get exposed to a lot people
there, because that is the largest beef cattle
conference in the United States.”
    In the future, the ABC will continue to
conduct research projects, put on educational
events, and promote American cattle on 
various new platforms. They will continue 
to educate cattlemen about American-breed
genetics and how utilizing a Brahman-influ-
ence can benefit production. Educating these
cattlemen will take place during the many
field days the American breed associations
put on throughout the southern region of 
the United States.
    “We have to stay up and be involved with
the new technology and keep telling our story
to the commercial cattlemen that our breeds
can help them be more profitable and effi-
cient,” said Publisher and Editor of Gulf
Coast Cattleman and ABC Member E.C.
Larkin. “We need to get more research and
make it available to the beef industry to 
back up what we know to be true.”

American Breeds Coalition Advocates for
Brahman-Influenced Cattle Breeds

Tori R. Perkins

By Tori R. Perkins, Texas Tech University
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American Breeds Coalition Advocates for
Brahman-Influenced Cattle Breeds

    The ABC is dedicated to promoting the
extraordinary performance and genetics
of American-breed cattle. By working
together, Brahman-influenced breeds can
prove that their cattle can compete with
any other breed and prosper in any cli-
mate. If you are interested in becoming 
a member or learning more about the
coalition, visit:
www.americanbreedscoalition.com, 
or contact individual breed association
leadership to become a member.
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CE BW WW YW ADG MCE
14 0 52 81 .19 10

Milk MWW DOC CW YG
23 49 12.5 18.8 -.25

MB BF REA $API $TI
.37 -.017 .76 149 71

CE BW WW YW ADG MCE
22 -3.7 57 94 .23 13

Milk MWW DOC CW YG
35 64 15 20.7 -.48

MB BF REA $API $TI
.78 -.01 1.54 195 93

CE BW WW YW ADG MCE
21 -2.5 71 115 .28 15

Milk MWW DOC CW YG
24 59 13 34.7 -.20

MB BF REA $API $TI
.70 .035 1.23 151 79
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    In the March Issue of SimTalk, we intro-
duced the revolutionary IGS Feeder Profit
Calculator™ and its role in providing true
awareness of feeder calf profit potential.  In
this article, we are going to walk through the
simple and straightforward process of getting
an IGS Feeder Profit Calculator certificate
generated on a specific set of calves.
    The first step is to get to the IGS website.
You can either use the IGS link at the top 
of Simmental.org or you can go directly to
InternationalGeneticSolutions.com.  The 
IGS Feeder Profit Calculator link can be
found in the upper right-hand corner.
    The second step will take you to the 
input form.  Complete the form and submit
that information for certification.  You will
provide contact and location information,
weaning and herd health specifics, market-
ing weights and timelines, and of course
registration numbers on sires. 
    It is possible that staff will reach out 
seeking additional information, but roughly
three business days following your submis-
sion you will receive an email providing you
a digital copy of your IGS Feeder Profit Cal-
culator certificate. 
    Now it is time to interpret the information
on your certificate.  On the left side of the
certificate will be all information provided 
by the producer.  This gives confidence and
knowledge to a potential buyer, knowing you
are hanging your credibility on the details you
provided.  The buyer is able to quickly gauge
your management and health practices that
built value into this set of calves.

    The lower right hand-side of the certificate
focuses in on five categories that are crucial
to feedlot and carcass success.  The star
metrics reflect the ranking of your calf 
genetics versus the IGS database.  
    The upper right portion of the certificate 
is the true foundation and core of the IGS
Feeder Profit Calculator.  Using the largest
genetic database in the industry and some of
the elite minds in the business we have lever-
aged known genetics, herd health, current
economic conditions, and basic accounting
principles to provide the most robust indica-
tor of feedlot profit potential to date.  It
breaks it down to a language we all under-
stand — dollars and cents.  Frankly, feedlot
buyers want to know if a set of calves has a
reasonable chance to turn a profit.  

Pathway to Profit
Step inside the IGS Feeder Profit Calculator™

Chip Kemp,
Director of Membership
and Industry Operations

By Chip Kemp
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Three measures are 
highlighted on the certificate:
Relative Genetic Value: Predicted difference
in value due to genetics between the calves
being evaluated and the average Angus
calves of the same sex, starting weight 
and management conditions.

Relative Management Value: Predicted
difference in value due to management
between the calves being evaluated and 
those same calves under the assumption 
of an industry average of 60% of calves being
vaccinated against BRD and 60% of calves
being weaned for 30 days or more.

Total Relative Value: A combination of 
Relative Genetic Value and Relative 
Management Value.

IGS Homepage

An example of a certificate.





Pathway to Profit — IGS Feeder Profit Calculator™

    When evaluating each of the relative value cate-
gories it is important to be aware that the average 
in each category is zero.  A $0.00/cwt means these
calves reflect the breakeven potential of the average
calf.  There is no artificial adjustment to the base just
for marketing advantage or to provide a feel-good
effect.  You expect the truth and the facts. So do 
your customers and your buyers.  
    On the example certificate provided, we predict a
breakeven price (at the time they are sold as feeder
calves) based on their predicted feedlot performance 
of an additional $9.84/cwt.  In laymen’s terms, that
means the buyer at your local auction market or
through your online platform could afford to pay 
an extra $9.84/cwt over the average animal on that 
day and still come out breaking even.  To be clear, 
the buyer isn’t looking at these calves to break even.  
Like you, the buyer has an eye on profit.  But in this
example the buyer has true awareness, through IGS,

that leads him to believe these calves are a safer bet.
So is he looking to pay an additional $9.84/cwt?  
No.  Is he willing to give $2, $3 or $4 more on a safe 
bet rather than risking everything?  We think he is.   
    Additionally, a second page highlighting all regis-
tration numbers and known genetics accompanies
each certificate.
    It is really that simple.  And you won’t pay a thing.
Roughly 20 minutes of work will provide you with the
most credible and trusted information available on the
potential feedlot performance of your calves.  Trust is
the Gold Standard.
    Your success is wrapped up in the value of each
year’s calf crop.  You’ve invested years, significant 
dollars, and countless hours of sweat to get the calves
to this point.  Why leave calf knowledge to chance?
    You can either Know or Guess.  Choose Know.
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417-399-7124
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Visitors Always Welcome

LUCAS CATTLE CO.

www.lucascattlecompany.com

Registered Simmentals, SimAngusTM & Angus Cattle
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Simmentals
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phillipsfarmsga@bellsouth.net
104 Manning Mill Rd. • Adairsville, GA 30103

www.coloradosimmental.com

3162 Hwy A • Bland, MO 65014
573.437.3751 • 573.437.2507

573.680.9117 cell • khuebler@fidnet.com

www.gerloffcattle.com

Mike & Paulette Forman
509-968-4800

Robb & Debbie Forman
509-201-0775

2451 Number 81 Rd. Ellensburg, WA 98926
www.trinityfarms.info  •  Email: trinity@fairpoint.net

Angus
SimAngusTM

Simmental
Trinity Farms

Generations of Excellence Sale...first Saturday in March

www.oregonsimmentalassociation.com

Mike, Margo, Crystal, & Katelyn Alley
8925 SW Green • Culver, Oregon 97734

Home: 541-546-8171 • Cell: 541-948-3521
E-mail: mike@barckcattle.com • Fax: 541-546-6420

www.barckcattle.com





FEED INTAKE STUDY IN BEEF CATTLE
COULD LEAD TO MORE EFFICIENT BREEDS

By Lauren Quinn PhD, University of Illinois

Achange is coming to the 
cattle seedstock industry. 
Breed associations have

long been interested in finding the
genetic basis for feed efficiency,
with the aim of breeding more
efficient animals. But the first
step – accurately measuring how
much cattle eat across different
life stages and diet types — has
been a missing piece. A new study
from the University of Illinois
helps fill the gap.
    “Grain intake in the feedlot is relatively easy to mea-
sure and the industry now has a substantial number 
of feed intake records. But forage intake while a cow is
grazing is extremely difficult to measure. We need to get
a handle on that to really capture feed efficiency for the
entire beef production system,” says Dan Shike, associ-
ate professor of beef cattle nutrition in the Department 
of Animal Sciences at University of Illinois. 
    The concern relates to the fact that intake regulation
varies depending on diet type. In other words, a cow can
fill up on forages before meeting her basic nutritional
requirements. The same cow being fed grain in a con-
trolled setting like a feedlot will likely meet those require-
ments on less feed. However, feed intake evaluations are
typically done in the feedlot, potentially misrepresenting
the efficiency of the animal over her lifespan.
    “Prior to our study, there were limited data evaluating
the relationship of intake on a grain diet with intake on a
forage diet. If they are related, we may be able to use the
intake data we have from the feedlot to extrapolate
throughout the cow’s life,” Shike explains. 
    Shike and a large team of collaborators from 11 insti-
tutions set out to determine if there was a relationship
between feed efficiency in forage-fed cattle and in grain-
fed cattle. Both heifers and steers were fed out of a
GrowSafe system, which precisely tracks intake to indi-
vidual animals. Heifers were fed forage during a growing
period of 70 days, then switched to grain for a 70-day
finishing period. Steers were fed grain for both periods.
The team looked for relationships between dry matter
intake and average daily gain in the two periods, and
found a strong correlation for both heifers and steers 
for dry matter intake.
    “The study suggests that dry matter intake is repeat-
able across varying stages of maturity and diet types 
in cattle, and accurate feed efficiency measures can be
obtained in either the growing or finishing period,” Shike
says. “And our results show that measures of dry matter
intake and feed intake in heifers are relevant, no matter
what they were fed.”
    The team also analyzed the data by breaking the
intake evaluation period into smaller chunks. “We found
that intake evaluation periods can be shortened from the
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standard 70 days. We’re not suggesting going clear
down to 7 or 14 days, but I think you could go from
70 to 42,” he says. Some breed associations are
already adopting a shorter feed intake evaluation
period as a result of this and other work.
    Having more information about feed intake can
lead to a more economical operation. Raising more
efficient animals can reduce feed waste and poten-
tially increase profits.
    “We, as a cattle industry, have gotten very good 
at tracking our outputs,” Shike says. “We know how
they grow, what their carcass characteristics are, and
we can predict those very well in the next generation.
But we don’t have a good handle on the input; really
just a handful of feed intake records existed prior to
this project. Some breeds had no feed intake records.”

    An animal’s feed intake is just one of many traits
that make up its phenotype – or outward appearance
and behavior. The study provides more data on this
trait across the lifespans of both steers and heifers.
    The article, “Effects of timing and duration of test
period and diet type on intake and feed efficiency of
Charolais-sired cattle,” is published in the Journal 
of Animal Science. The project was supported by a
USDA NIFA grant, and the study’s authors include
researchers from the National Program for Genetic
Improvement of Feed Efficiency in Beef Cattle, as 
well as associated graduate students and staff.
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Dan Shike, University of Illinois, 
Beef Cattle Nutrition Specialist.





www.northdakotasimmental.com

SYS SIMMENTALS
Gary Sys

9400 205th Ave. SW
Douglas, ND 58735

701-722-3244

TNT SIMMENTALS
Kevin & Lynette Thompson

5125 53rd St. • Almont, ND 58520
Kevin’s Cell 701-391-1631

Home 701-843-8454
www.tntsimmentals.com

Visitors always welcome. 
Only 15 miles off I-94

Annual Bull Sale • Friday, February 9, 2018

SRF Simmentals
Roger and Susan Finke family

35500 114th Ave. NW • Berthold, ND 58718
701-453-3157 Roger • 701-453-3105 Todd

email: srf@srt.com

SRF SimmentalsSRF Simmentals
Roger and Susan Finke family

35500 114th Ave. NW • Berthold, ND 58718
701-453-3157 Roger • 701-453-3105 Todd

email: srf@srt.com

Edge of the West Bull & Female Sale
February 9, 2015

Edge of the West Bull & Female Sale
February 12, 2018

5606 57th St. NE
Leeds, ND 58346

Phone 701-466-2800
Erika 406-581-1188

erika.kenner@gmail.com
Fax 701-466-2769

Roger, Jeanette, 
& Erika Kenner

www.kennersimmental.com

KENNERKENNER
SIMMENTALS
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Jane and Bill Travis
billtravis@simbrah.com

www.simbrah.com

9876 PLANO RD.
DALLAS, TX 75238

Office: 214-369-0990
Cell: 214-850-6308

Pine Ridge Ranch
Pine Ridge Ranch

Pine Ridge Ranch
ATHENS, TXLLC

Hill’s Ranch
Simmentals

Box 186 
Stanford, MT 59479

406-566-2479

hillssimmentalmt@yahoo.com • www.hillsimmental.com

Bull Sale • February 27, 2018

5831 Highway 7, Wibaux, MT
406-588-3371
nlcsim@midrivers.com 
www.nelsonlivestockco.com

Watch for 
our Annual 
Bull Sale 
April 14, 2018.

Prickly Pear Simmental Ranch

Troy Wheeler, Cattle Manager: 406-949-1754
Don and Nancy Burnham • Gary Burnham

2515 Canyon Ferry Road • Helena, MT 59602
ASA No. 174

E-mail: burnhams@mt.net

Birthplace of the first Polled Black Simmental Bull
Made in Montana Sale • February 3, 2018

www.oklahomasimmental.com

Dave & Debbie Umfleet
20858 West 10th St N • Haskell, OK 74436

918-693-9420 • davelazyu@aol.com

Lazy U
Ranch

Simmental & SimAngusTM Bulls & FemalesSimmental & SimAngusTM Bulls & Females

Willis SimmentalsWillis Simmentals

Bobby  580-276-2781 (ph. & fax)

10 miles east on Hwy. 32, 
1/4 mile north on Enville Road.

Jon 580-795-4601

5759 Enville Road
Marietta OK 73448

willissimmentals@arbuckleonline.com

Quality Simmental Breeding Cattle

5065 125th Ave. NE  •  Dahlen, ND 58224
tellings@polarcomm.com • www.ellingsonsimmentals.com

Terry Ellingson & Family

Annual Production Sale, January 26, 2018

Phone: 701-384-6225
Cell: 701-741-3045

SIMMENTAL CATTLE
6322 Highway 35

Adams, North Dakota 58210
Joe: 701-944-2732 • Mark: 701-331-3055

jpbata@polarcomm.com
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COW HERD DNA ROUNDUP

Benefits to the ASA and all members:
1. Harnesses the membership’s collective strength 

to bargain a better price with DNA companies.
2. Feeds large amounts of genotypes into BOLT and

single step genetic evaluation, which improves the
predictive power of our genetic evaluation.

3. Continues development of new and better DNA 
markers for even more accurate future tests.

Rules and restrictions:
• $20/test for ASA members who submit DNA on 

their entire cow herd (with a 10% window).  
• $15/test if members also electronically submit

mature cow weights and either body condition scores
or hip heights on the herd.  There is a finite budget
for the reduced price so act fast.

• The above prices are a one-time opportunity.  
Samples must be received at the ASA by December
15, 2018 to qualify.

• Cows must be recorded in the ASA database.
• As this is part of research and development, the time-

line for results is uncertain.  Breeders enrolled in this
program acknowledge there is not a definite timeline
for reporting results. 

• Breeders will be billed after results are completed.
• Donor cows and bulls do not qualify for this project.
• There will be no additional DNA tests available 

(no traits or genetic conditions).  If breeders want 
these additional DNA tests, they need to collect a 
second sample and use the normal DNA services 
for these tests.

• Breeders may submit DNA on heifers but they 
must recognize the uncertain timeline for results.

    If you are working your cattle this fall, consider 
joining the Cow Herd DNA Roundup. Jump on board 
and be a part of this maternal revolution.   
    Contact Leoma Wells or Jackie Atkins for more 
information: 406-587-4531 or cowdna@simmgene.com

    In this time of rapid technological advancement, ani-
mal breeding is entering a new era. As demonstrated in
the pig and dairy industries, gathering and incorporating
vast amounts of genomic data into the genetic evaluation
accelerates progress. Holsteins, for example, have geno-
typed 1.6 million cattle and subsequently doubled their
genetic improvement rate.
    Female genotypes are rare and valuable, especially to
predict maternal traits such as stayability and maternal
calving ease.  Furthermore, genotyping entire herds
improves genomic evaluations by reducing bias created
when only the best cattle are genotyped.  Therefore, gath-
ering massive amounts of genotypes on entire cow herds
will significantly improve the genomic predictions and
rate of genetic progress.
    Considering these facts, the ASA Board of Trustees
passed an innovative resolution to invest in the future 
of genomic technology for ASA members.  In August, 
the Board of Trustees voted to offer a $20 genomic profile
(50K including parentage) to members who test their
entire cow herd (a $30 savings). Wait, there’s
more!  Breeders who submit cow weights with either
body conditions scores or hip heights receive an addi-
tional $5 off per test — an amazing price of $15/sample
for something breeders currently pay $50 per test
for.  This offer is for a limited time only — samples 
must be submitted to ASA by December 15, 2018.  
Don’t wait until next December 2018 to join this 
movement, there is a capped budget for this project 
so breeders need to submit samples early to ensure 
these discounts.

Benefits to participating members:
1. Genomic testing is most valuable in cattle with low

accuracy EPDs.  Typically, all cows have low accuracy
EPDs because they don’t have enough calves in a
lifetime to gain enough records to reach moderate 
or high accuracy EPDs.  Therefore, adding genomic
results to EPDs of the cow herd will markedly improve
the accuracy of their EPDs allowing breeders to make
better decisions.

2. At $20, if someone has 100 cows, they can test the
entire herd for $2,000.  Furthermore, if they submit
cow weights, they would only pay $1,500.  Based upon
ASA’s current fee structure, the same allotment of
funds would only be enough to GE-EPD 30-40 head
and the whole herd would not benefit from the testing.

3. Parentage included — current error in parentage is
estimated at 7%. Large scale testing will reveal and
help correct errors in the pedigrees resulting in better
EPD predictions.  

4. Parentage markers will be in the database making
future parentage testing easier.

5. In the future, maintaining a fully tested herd will 
only require testing yearling heifers.

60% OFF GENOMIC TESTING (50K) ON FEMALES FOR A LIMITED TIME ONLY
A WIN FOR BREEDERS AND A WIN FOR THE BREED!

Leoma Wells,
DNA and THE Specialist

Jackie Atkins Ph.D.,
Director of Science 

and Education
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• Subscribe online — www.simmental.org
• Complete and fax — 406.587.9301
• Drop in the mail

To receive a free subscription of SimTalk:

9/17 ST

Name ____________________________________________________________________

Company Name ____________________________________________________________

Address __________________________________________________________________

City ______________________________________________________________________

State ______________________________________ Zip ______________________

Phone ____________________________________________________________________

Email ____________________________________________________________________

I am a member of the American Simmental Association Yes No

Stay informed.
Subscribe for free to receive the SimTalk Magazine.
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Check out 
these blogs at
simmental.org

If you are already receiving the SimTalk do not return this card.



Published four times annually with a special edition Breeder
Directory, SimTalk is a glossy, full-color publication with a 
circulation of 40,000+ targeting commercial users of SimGenetics.
Advertising in SimTalk provides a unique opportunity to brand
and trademark your program to thousands of potential customers.
If you are serious about communicating with the commercial beef
business, consider an advertising presence in every one of our
four annual issues.

ASA Publication’s SimTalk Production Schedule Deadlines
                                             Sales             Ad                     Camera           Mail
                                             Close            Materials          Ready             Date

Late Fall 2017                       Sept 21          Sept 28              Oct 10             Oct 20

January 2018                        Dec 5            Dec 14              Dec 21            Jan 9

March 2018                          Jan 23           Jan 30               Feb 9              Feb 24

Breeder Directory 2018         May 1           May 10              May 23           June 12

Early Fall 2018                      July 23          Aug 1                Aug 10            Aug 24

c/o the Register
One Genetics Way
Bozeman, MT 59718 USA

First-Class 
Postage 
Required

Post Office will 
not deliver without 
proper postage.
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Organic Handling Rule Goes into Effect
    New rules regarding humane handling of organic livestock went into
effect earlier this year. The final rule, which amends the Organic Food 
Production Act of 1990, was cleared by the federal Office of Management
and Budget, where it had languished since summer.
    The imminent implementation of the Organic Livestock and Poultry 
Practices Rule drew praise from animal protection and rights groups, and it
was met with criticism from the meat industry. The Humane Society of the
United States (HSUS) called the rule a “game-changer for the $40-billion
organic market.” The National Pork Producers Council called the measure
“another ‘midnight’ regulation” and a “poke in the eye to agriculture.”

Iowa Beef Checkoff 
Referendum Passes
    Iowa cattle producers voted to
reinstate a 50-cent-per-head beef
checkoff program following a peti-
tion driven by the Iowa Cattlemen’s
Association. The vote was 56% to
44% in favor of reinstating the
assessment.
   The IA checkoff is expected 
to generate up to $1.6 million
annually from the state’s 27,000 
cattle producers. The program is
mandatory, but refunds will be
available to interested producers.
The federal beef checkoff of $1 per
head remains in place and was
not affected by the Iowa plan. 

Claims against 
MARC refuted
   Following a New York Times
article accusing the US Meat 
Animal Research Center (MARC)
of inhumane animal handling, a
USDA Office of Inspector General
(OIG) report notes no issues with
the facility.
   The front page New York Times
article titled “US Research Lab
Lets Livestock Suffer in Quest for
Profit,” took aim at how animals
are treated at the facility, which 
is exempt from federal animal
welfare regulations. OIG examined
33 specific assertions to deter-
mine their veracity and discovered
that only seven were materially
accurate.





Group Sues USDA
   The Animal Welfare Institute
(AWI) has filed a lawsuit against
the USDA for it’s “unreasonable
delay” in responding to an AWI
petition, filed May, 2013, to 
amend the Humane Methods of
Slaughter Act (HMSA). Its intent 
is to prevent incidents of inhu-
mane handling and needless
suffering of animals at slaughter.
   USDA has not amended 
the HMSA regulations for the
purpose of improving animal
handling at slaughter in nearly
40 years, since the original 
regulations were adopted. AWI’s
petition requests that the USDA
amend the HMSA regulations 
to address the lack of identified
causes of inhumane slaughter. 

HSUS Wins Twice
   The Humane Society of the
United States (HSUS) scored two
big victories over agriculture in
the elections. An animal rights
ballot initiative in Massachusetts,
which was backed by HSUS,
passed overwhelmingly, with 
78% of the vote.
   The new law prohibits Massa-
chusetts’s farmers from confining
egg laying hens, breeding pigs 
and calves raised for veal in small
spaces. The other big victory for
HSUS was the defeat of a Right 
to Farm ballot initiative in Okla-
homa. It was intended to allow
farmers to defend themselves 
in the face of unjust laws.

College Helps Tribe
Build Meat Plant
   The University of Arkansas
Dale Bumpers College of Agricul-
tral, Food and Life Sciences, and
School of Law is helping the Qua-
paw Tribe design and build a meat
processing plant near Miami, OK,
to produce and maintain a sus-
tainable local food supply. The $1
million facility, that began opera-
tion in May, also provides the
school’s students opportunities
for training. 

CONTINUED ON PAGE 56
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   The plant is designed to process up to 50 animals per week, and will
include a classroom, laboratory, and test kitchen. Bumpers’ schools will
help with the business structure and regulatory process, while the ani-
mal science department will help guide design of the plant.

Heart Added to Ground Beef
   USDA’s Food Safety and Inspection Service (FSIS) now allows heart as
an ingredient in ground beef, overturning a policy of nearly 40 years. A
spokesman for regulatory affairs for the North American Meat Institute
(NAMI) said an existing FSIS regulation that defines what can be called
ground beef already included heart.
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   The new decision aligns with
that regulation. In practice, the
agency has followed “Policy Memo
27” since 1981, which prohibits
heart and tongue meat as ingredi-
ents. FSIS does not require heart
to be identified as an ingredient 
on the package labels.

Online Shopping 
Gaining Momentum
   Online shopping is on the rise,
and many retailers are expanding
their offerings, according to new
retail food research. Multichannel
supermarkets are generating
larger online orders than retailers
that only sell groceries, with 
average online orders between
$120 and $180.
   The study also found that 
the average dollar amount of 
lost sales, which are items that
were ordered but out of stock,
was about 3% of the total bill.
Analysts say online grocery
ordering helps consumers avoid
lines at the store, and promotes
healthy food choices by reducing
impulse purchases. 

Quick-service 
Traffic Stalls
   US quick service restaurants
(QSRs) generated no traffic growth
in 2016, hurt by a slump in lunch
visits. Lunch visits declined by 
2% at QSRs — which represents
80% of total commercial food-
service visits — and at all other
foodservice outlets. Visits to full-
service restaurants dipped slightly.
   Lower labor force participa-
tion, more individuals working
from home, and more consumers
shopping online and not grabbing
a meal while out, are among 
the factors that pulled down
lunch traffic.



Consumers Pay Less 
for Meat
   Consumer prices for meats,
poultry, fish and eggs fell 0.4%,
dragging the US food at-home
index to its eighth consecutive
decrease on a seasonally adjusted
basis. Beef prices fell 0.8%, and
the index for eggs decreased 3.9%.
   The cost of all food consumed
at home fell 0.2%, while the price
for food away from home climbed
0.2%. Declines in beef were led by
roast decreasing by 2.2%; ground
beef by 1.7%; and steaks by 0.8%. 

First Commercial-
Scale Facility for HPP
   Cornell University’s College 
of Agriculture and Life Sciences
has become the nation’s first
commercial-scale validation 
facility for high-pressure process-
ing (HPP) with the installation 
of a new HPP machine.
   The Hyperbaric 55 machine
was installed at Cornell’s New
York State Agriculture Experi-
ment Station (NYSAES) in
Geneva, NY. The machine was
first installed within a Biohazard
Level 2 facility, so researchers 
will be able to introduce pathogens
to foods and test how well the
pressure system kills them,
according to a news report.

US Exports 
of Leather Declines
   The US hide, skin, and leather
industry exported more than
$2.04 billion in cattle hides,
pigskins, and semi processed
leather products in 2016, accord-
ing to the North American Meat
Institute (NAMI). Total export
value remained lower than the
peak in 2014, but the pace of
decline slowed when compared 
to 2015.
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   According to the USDA, US exports of wet salted
cattle hides dropped $1.39 billion in value, a 5%
decrease. Exports of semi-processed hides fell 19% 
to $606 million. US hide and skins companies export
90% of total hide production and are one of the top
raw material suppliers to the global leather 
manufacturing industry. 

UConn Students Ask For Beef
   The University of Connecticut Dining Service’s 
decision to replace beef burgers with blended mush-
room burgers raised complaints among students. 
A change.org account has been started to bring the
all-beef patties back, at least as an option.
   School officials said the change was made in
response to a student survey to make food options 
on campus more healthful and more environmentally
sustainable. Meat alternatives on campuses are a
coast-to-coast trend.

Students Work on Meat Substitutes
   A California-Berkeley course is challenging its 
students to come up with new plant-based meat 
substitutes as a part of exploring the debate over
meat production and its impact on the environment.

   The four-credit “Challenge Lab” teams students
against each other in competition to develop the best
plant-based meat, with a $5,000 prize for the eventual
winner. The class is based on the ethical complexity 
of the subject of meat substitutes, and is designed 
for students to tackle in the Challenge Lab.

USDA Office Suffers Tornado Damage
   The National Finance Center (NFC) of USDA’s
Office of Finance was severely damaged after a 
tornado hit the New Orleans based building. 
No one was seriously injured as a result of the 
storm.
   NFC immediately implemented its continuity 
of operations plan, and within 12 hours, advanced
teams were relocated to the alternate work site in
Bossier City.

FSIS Label Proposal Mirrors FDA
   Consistent with recent changes finalized by the
USDA’s Food and Drug Administration (FDA), the
Food Safety and Inspection Service (FSIS) has pub-
lished, in the Federal Register, proposed amendments
to nutrition labeling requirements for meat and 
poultry products.
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Semen Available on
Today’s Hottest AI Sires

866-356-4565
www.cattlevisions.com

2626 Second Avenue South
Great Falls, MT 59405
800-227-8774
406-453-0374
406-452-5153 Evenings
406-453-0510 Fax

www.universalsemensales.com

NIVERSAL SEMEN 
SALES, INC.

unisemen@universalsemensales.com









   FSIS recommends updating the list of nutrients
that are required or permitted to be declared; pro-
vide updated Daily Reference Values (DRV’s) and
Reference Daily Intake (RDI) values that are based
on current dietary recommendations; and amend
the labeling requirements for children under the
ages of four, pregnant and lactating women, and
establish nutrient reference values specifically for
these population subgroups.

Lawmakers Call for 
Checkoff Reform
    Lawmakers have proposed bipartisan legislation
in the Senate and House of Representatives calling
for strengthening pork and beef checkoff program
prohibitions against engaging in government policy
advocacy, conflicts of interest or anticompetitive
activities. 
   Senators Cory Brooker (D-NJ) and Mike Lee 
(R-UT) introduced the Opportunities for Fairness 
in Farming Act in the Senate, while Representa-
tives Dave Brat  (R-VA) and Dina Titus (D-NV)
introduced similar legislation in the House. The 
bill takes aim specifically at the National Cattle-
men’s Beef Association and the National Pork
Producer’s Council, which receive checkoff funds
to promote beef and pork products. 

Top US Beef Herd Expansion
   The US beef cowherd expanded 3.5% in 2016 
to 31.2 million head, up 1.04% from a year ago.
Among the top 10 beef cow states, Oklahoma
reported the most cows with a 8.9% increase, 
leading the 2017 herd inventory of 2.095 million
head.  Texas was second at 4.46 million head 
with 4% increase.
   In addition to Oklahoma and Texas, the other 
top 10 beef cow states with strong growth were 
Missouri (3), Nebraska (4), South Dakota (5),
Kansas (6), Montana (7), Kentucky (8), Iowa (9),
and North Dakota (10). CONTINUED ON PAGE 64
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KINGMAN, INDIANA
ASA# 285919

Drew McGurk, Owner: 765-585-0696
Tamiko McGurk, Owner: 765-585-1208

Sean Alexander, Herd Manager: 812-621-7903
2309 W. Clark Road • Kingman, IN 47952

www.knappercattle.com • knappercattle@wildblue.net
Consignors to:  

Horstman’s Factory Direct Female Sale
Friday, October 6, 2017, West Lafayette, IN 

The Black Label Sale 
Saturday, October 14, 2017, Grandview TX

Jennye Logsdon
2318 S. Jackson Highway • Horse Cave, KY 42749-8036

Cell: 270-537-3259 • Home: 270-528-2801
Email: blcc@scrtc.com • Website: www.bandlfarmcattle.com

For Sale:
Purebred Simmental, Purebred Angus, and SimAngusTM.

We strive to provide our customers with a superior product with 
personal attention to innovation, professionalism, and integrity.

ASA# 276789 

Z ZFILEGONIA
CATTLE COMPANY

Red and Black 
Heat Tolerant SimGenetic Cattle 

Simbrah – SimAngus™HT – SimAngus™ and Simmental

Beth Mercer
Home/Office: 254-984-2225

Cell: 956-802-6995

Joe Mercer
327 CR 459
Lott, TX 76656

www.filegoniacattle.com  •  bethmercer1974@gmail.com

Our Cattle are bred to take the 
HEAT, 

HUMIDITY
and 

INSECTS 
in challenging environments 

while maintaining
fertility, performance 
and carcass quality.

Bulls and Replacement Heifers
for Sale Private Treaty.

Call us or see our website for details.

PERFORMANCE
R E C O R D S

ASA





Move to Clarify 
Expiration Dates
   Grocery manufacturers and
retailers have adopted standard
wording on packaging in an effort 
to reduce consumer confusion
about product date labels, 
according to the Food Marketing
Institute and Grocery Manufac-
tures Association.
   More than 10 different date
labels are currently being used 
on packages, and consumers
often discard a safe or usable
product after the date on the
package, contributing to the waste
of 30-40% of the food bought for
consumption in the US.  The vol-
untary initiative streamlines the
myriad of date labels on consumer
products packaging down to two
standard phrases: Best if Used 
By and Use By.

Lower Prices Spark
Beef Promotions
   The Consumer Price Index (CPI)
for supermarket food prices con-
tinued to fall on an annual basis,
while lower prices for beef are
measurably increasing sales 
of protein.
   The CPI for food prepared at
home fell nearly 2% on a season-
ally adjusted, year-over-year basis,
in the 12 months ending in Janu-
ary. Much of the decline can be
traced to the 4.9% decrease in the
fruits and vegetable index over the
year. The monthly CPI specifically
for meats, poultry, fish and eggs,
which had declined for 26 consec-
utive months, rose 0.7% due to 
a 14.3% increase in eggs during
the month.

University Opens 
Purebred Unit
   Kansas State University (KSU)
has dedicated a new purebred
beef unit at its Stanley Stout 
Center to expand the research
capability of the department. 
The new $6 million unit replaces
an adjacent unit originally built 
in 1957.

INDUSTRY UPDATE            
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    One building will host classes
and serve as space for manage-
ment and research. A processing
facility will be used for hay storage;
and a feed intake research facility
will be used to research feed effi-
ciency according to the article.

Eskimos Open Reindeer
Slaughterhouse
   A new $1.8 million slaughter-
house in the City of Mekoryuk on
Nunivak island, 40 miles off the
mainland coast of Alaska in the
Bering Sea, is expected to produce
meat from its 2,500-head herd of
reindeer. It is the largest source of
reindeer meat sold commercially
in the state.
    The local government plans to
reduce unemployment by produc-
ing cuts of reindeer, selling the
product in urban areas, such as
Anchorage, and ultimately the
continental 48 states. The 
carcasses are sent in halves 
to Anchorage, where they are
processed and packaged by 
Alaska Commercial Company.

Six Meat Buying Groups
    Meat-eating consumers fall into
one of six categories, according to
new research, called “Segmeata-
tion”. Voracious Carnivores are
most likely to include meat in every
meal. Wavering Budgeteers are
likely to include meat in nearly all
meals, and are baby boomer age.
Premium Players eat less meat at
home and stick to a smaller variety
of options.
   Aging Idealists shop around
more for meat products that fit
their global causes and believes
eating healthy is a lifestyle. Selec-
tive Foodies shops for different
types of meat and tend to be on a
budget within a larger household.
Urban Eclectics are more likely 
to stick to a narrow selection of
meat options, or to switch to non-
meat alternatives.

                                       CONTINUED
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www.nesimmental.com

(
)

JF
Western Cattle Source
             Jock & Brenda Beeson
             100 Wohlers Drive
             Crawford, NE 69339
             308-665-1111 (home)
             308-430-2117 (mobile)
             308-430-0668 (mobile)
             Email:wcsbeeson@bbc.net

Triangle J Ranch
Darby & Annette Line

35355 Arrow Road • Miller, NE 68858
308-627-5085 Darby Cell
Just 30 minutes of I-80

www.trianglejranch.com

Annual Production Sale
last Sunday in January

www.breedingcattlepage.com/
TNSimmAssoc/

Slate Farms
&  C A T T L E C O M P A N Y

Female Select Sale/Herd Bull Select Sale
Visitors Always Welcome

Steve Slate
4437 Highway 49 W
Vanleer, TN  37181

931-206-5026
slatefarms@att.net

www.slatefarms.com
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www.illinoissimmental.com

Cattle Manager:
Ben Lehman
563-920-0315

Owner:
Jim Berry

6502 Rt. 84 South
Hanover, IL 61041
815-297-5562 www.wildberryfarms.net

Commercially Targeted Seedstock

Anthony Rhodes
Larry and Suzy Rhodes
9350 Rte 108
Carlinville, IL  62626
217-854-5200
rhodesangus@royell.org
www.rhodesangus.com

Our Business Is Bulls

Berger’s HerdMasters
Angus x Simmental Hybrids

Both Red and Black
308-532-0939
308-520-3836

berger@nque.com

Loren & Peggy Berger
9339 E. Autogate Rd.
Stapleton, NE 96163

www.bergersherdmasters.com Like us on

James, Merlin, and Delores Felt, 
Matt Schulte

57977 857 Road • Wakefield, NE 68784
402-287-2488 home • 402-369-1069 cell

delores@feltfarms.com • www.feltfarms.com
Herdsman, James Felt

402-369-0513 cell • jamesfelt02@gmail.com

Foxy Ladies Bred Heifer Sale
November 25, 2017 • West Point, NE

Bulls of Excellence Sale • February 15, 2018
West Point Livestock Auction, West Point, NE

402-641-2936 Cell

Nick and Andrea 
303 Northern Heights Drive • Seward, NE 68434

a.sloup@juno.com  •  www.sloupsimmentals.com

Join us at the Farm, October 14, 2017 
for our 22nd Annual Production Sale.

“Red and Black, Polled, Pigmented Simmentals”

FORSTER FARMS
Verlouis Forster Family
74096 Road 434
Smithfield, NE 68976-1039
308-472-3086 Verlouis
308-991-2208 Alan Cell
www.forsterfarms.com

Just 20 
minutes 
off I-80

Black Simmental Bulls & Females 
Purebred to Percentage

J & C
SIMMENTALS

JCJC

Jay & Kim Volk • 402-720-7596
Clark & Leslie Volk • 402-720-3323

Bob & Jeanette Volk • 402-720-0469

20604 US Hwy 30 • Arlington, NE 68002
volkjk@aol.com • www.jandcsimmentals.com

J&C Annual Bull Sale – January 27, 2018

Consigns to Ladies of the Valley –
October 15, 2017

www.SandyAcresSimmental.com

Bull Sale - Feb. 16, 2018
SPECIALIZING IN BLACK & RED POLLED SIMMENTAL, 

SOME FLECK INFLUENCE

S
SIMMENTAL

Melanie Miller 402-841-1450
Leonard Miller 402-640-8875

Neligh NE





Steakhouses Back, With a Twist
   The steakhouse is back, according to market
research, and chances are, the steak has been
rebranded to come with a story. Today’s steakhouse
menus increasingly feature grass-fed cattle, locally
raised animals, heritage varieties, meat butchered 
and dry aged in-house, and dishes that stem from 
the whole animal, not just premium cuts.
    This new breed of steakhouse broadcasts its mission
to support local ranchers, factors in sustainability and
animal welfare, and creates a dining experience that
showcases culinary flair, not just a grill master’s skill 
at cooking steak to the requested doneness.

FMD Spread in South Korea
   Three fresh foot-and-mouth disease (FMD) cases
were confirmed in central South Korea recently, bring-
ing the total to nine FMD cases since the initial
outbreak was first reported. The government raised
the watch level to the highest in the country’s disease
control system and closed all livestock trading mar-
kets across South Korea while instituting a ban.
   In 2010, nearly 3.5 million FMD-infected cows 
and pigs were culled after an outbreak. FMD, which
affects cloven-hooved animals such as cows, sheep,
and pigs, does not affect humans.

Genome Sequencing 
Tracks Illness Sources
   Regulatory agencies and public health authorities
have established whole genome sequencing (WGS) 
as the newest technology for use in addressing threats
to public health and enhancing the safety of the
nation’s food supply.
   Compared to conventional methods, this new 
technology can more accurately determine whether
the clinical isolate and the food isolate are the same.
In doing so, sources of illness can be found sooner
and the number of illnesses can be reduced.

Red Meat Has Neutral 
Cardiovascular Effect
   A new review of clinical trials by researchers at
Purdue University indicates that typical red meat
consumption does not affect short-term cardiovas-
cular disease risks factors such as blood pressure
and cholesterol. 
   The report indicates that eating red meat can be
incorporated into a healthy diet despite 20 years of
recommendation to reduce red meat consumption.
The analysis contends that earlier studies suggested
that red meat consumption is associated with higher
risks of cardiovascular disease, but were not designed
to show that red meat consumption caused cardiovas-
cular disease. 

Wind Turbine Benefit Crops
   A multiyear study led by Iowa State University (ISU)
suggests that turbines commonly used to capture
wind energy may have a positive effect on crops. Tall
wind turbines disbursed throughout a field create air
turbulence that may help plants by affecting variables
such as temperature and carbon dioxide concentrates.
   ISU data show that the wind turbines have a mea-
sureable impact on several key variables that affect
growing conditions. It’s more difficult to pin down
whether those changes affect crop performance, 
but wind turbines may make the growing conditions
favorable to corn and soybeans.

Technique May Hasten 
Outbreak Detection
    A new testing methodology based on metagenomics
may accelerate diagnosis of foodborne bacterial out-
breaks allowing health officials to identify the microbial
culprits in less than a day. Georgia Institute of Technol-
ogy and the US Center for Disease Control and
Prevention (CDC) research recently compared the new
methodology against traditional culture-based methods
with samples from two outbreaks of salmonella. 
   The metagenomics approach, which relies on DNA
sequencing and analysis of the resulting sequencing
data, not only correctly identified the bacterial culprit
but also found a possible co-infection with a second
important pathogen.

TB-resistant Cattle a Success
   Researchers from the College of Veterinary Medicine
at Northwest A&F University in China, claim they have
successfully genetically modified cattle to resist bovine
tuberculosis (TB). The researchers used an advanced
technique called clustered regulatory interspaced
short palindromic repeats, a genome editing tool.
   Scientists inserted a gene linked to tuberculosis
resistance into 20 cattle. Results showed that 11 of
the genetically-modified cows lived beyond the age of
three months and were more resistant to the disease
compared to their non-genetically-modified counter-
parts. The researchers did not note any side effects 
in the animals as a consequence of the modification.
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Real Meat, Without the Animal
   According to the results of a study, scientists from
the University of Missouri have documented a way to
create meat in vitro. The researchers transformed
adult livestock cells into a pluripotent state — 
porcine induced pluripotent stem cells (piPSC) — 
to create the product.
   They were also able to grow new tissue without
serum (which carries blood cells and platelets 
through the body) by using a synthetic serum.

WHO Lists Antibiotic-
Resistant Pathogens
    The World Health Organization (WHO) has published
a list of antibiotic-resistant “priority-pathogens”, a 
catalog of 12 families of bacteria that pose the greatest
threat to human health, in an effort to address growing
global resistance to antimicrobial medicine.
   The WHO list is divided into three categories
according to the urgency of need for new antibiotics:
critical, high, and medium-priority. The most critical
group includes multidrug resistant bacteria that pose
a particular threat in hospitals, nursing homes, and
among patients whose care requires devices such as
ventilators and blood catheters.

Screwworm Eradicated from Florida
   The USDA’s Animal and Plant Health Inspection
Service (APHIS) has announced the successful 
eradication of the New World screwworm (NWS) 
from Florida. This was the first infestation in the 
US in 30 years, and was originally discovered in 
the Florida National Key Deer Refuge in late 2016.
    New World screwworms are fly larvae that can infest
livestock and other warm-blooded animals, including
people. At this time, the screwworm has been eradi-
cated in the US, but reintroductions may occur, most
commonly imported through dogs and horses.

FMD Crisis May Be Averted
    Future foot and mouth disease (FMD) outbreaks can
be controlled effectively and quickly with vaccinations,
saving hundreds of thousands of livestock, according 
to research by the University of Warwick in the UK.
   The 2001 FMD outbreak cost the UK an estimated
£8 billion and led to the culling of approximately 7
million livestock. The researchers reported that an
estimated 200,000 animals in the UK could be spared
from culling in any future epidemic. Any outbreak
could be eradicated almost a week sooner than 
previous outbreaks by using the new vaccination.
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www.kansas-simmental.com

13703 Beaver Creek Rd • Atwood, KS 67730
785-626-3744 • drlyle@live.com

www.dixsonfarms.com
DX

Dixson Farms, Inc.
Carol Dixson, Kevin Dixson, 

& Lyle Dixson, D.V.M.

Dixson Farms, Inc.

Joe Mertz 785-456-9650
Bob Mertz 785-456-9201
Harold Mertz 785-456-9605
7160 Zeandale Road
Manhattan, KS  66502

www.rivercreekfarms.com

28th Annual Production Sale
February 14, 2018
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Ralph Brooks
Cassidy Brooks

7440 Lake Elbo Rd.
Manhattan, KS 66502

C: 785-556-0385

Kaser Brothers Simmental
Stephen Kaser

H 785-346-5181 • C 785-346-6077
629 County 388 Drive

Osborne, KS 67473

Harry & Lisa Moser & Family
Wheaton, KS 66521

Phone 785.396.4328
www.moserranch.com

THE MOSER RANCH
SimAngus  •  Simmental  •  Angus M

26th Bull Sale – November 11, 2017

Cow Camp RanchCow Camp Ranch
Kent, Mark and Nolan Brunner
3553 Upland Rd.
Lost Springs, KS 66859-9652
785-466-6475 Kent
785-466-1129 Nolan
785-258-0173 Mark
nolan@cowcampbeef.com

Spring Bull Sale - Friday, February 16, 2018.

Black and Red Purebreds
Angus

SimAngusTM Halfbloods

R O C K  C R E E K  R A N C H

BLACK,  POLLED SIMMENTALS,  S IMANGUS T M

Jim & Jean Houck, 250 Road 392, Allen, KS 66833 
Jeff & Lori Houck, 3031 Road G, Americus, KS 66835
Cell: 620-344-0233  •  www.houckrockcreekranch.com

www.mnsimmental.com

Dr. Lynn Aggen
Office: 507-886-6321
Mobile: 507-421-3813
Home: 507-886-4016

Matt Aggen
Mobile: 701-866-3544
Home: 507-772-4522
Email: mattaggen@hotmail.com

Harmony, MN 55939
www.oakmfarm.com

Performance with Quality

Owner • Howard E. Sargeant
Box 400, Forest Lake, MN 55025
651-464-3345 • 651-464-2662

Sargeant Farms
Simmental Cattle

BULLS AND FEMALES AVAILABLE
BY PRIVATE TREATY

Farm Manager: Adam Trest
52309 Fleming Logging Road

Sandstone, MN  55072
320-245-2830 • 320-630-3608

Annual
Production Sale 
March 16, 2018

Simmental
Angus

SimAngusTM 

Steve & Mary Gleason • Jake, Becky, Ben, Joe & Sam
12410 Blazingstar Rd • Maple Hill, KS 66507

Phone: 785-256-6461 • Steve: 785-640-8060 • Jake: 785-640-8062
www.Sunflowergenetics.com 
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Mike & Cathy Stoltey Family
374 Promise Lane  •  Plummer, ID 83851
208-686-1515 (H)  •  208-699-2335 (M)
plrlivestock@gmail.com

Promise Land Ranch

Lanting 
Enterprises, LLC
2181 B N 2300 E
Twin Falls, ID 83301-0643
208-655-4257 
208-731-6646 Bob’s Cell
208-655-4371 John’s Home
lant4257@filertel.com

Contact us about our 
Private Treaty Sales.

www.southdakotasimmental.com

Benda Simmentals
Jim and Jay Benda

Black and Red Breeding Stock

26106 366th Ave.
Kimball, SD 57355
605-778-6703

Jim: 605-730-6703 (Cell)
Jay: 605-730-0215 (Cell)
bendaranch@midstatesd.net

76 SIMTALK

Clay Ekstrum
605-778-6185 (H)
605-730-1511 (C)

John Ekstrum
605-778-6414

South Dakota’s 
Source for Outcross

Performance
Simmentals!

– Specializing in Hard to Find 
Red Breeding Stock –36220 257th St., Kimball, SD 57355

clayekstrum@midstatesd.net  •  ekstrumsimmentals.com

TRAXINGER
SIMMENTAL Mike and Terri Traxinger

11176 – 406th Avenue
Houghton, SD  57449
Home: 605.885.6347

Mike’s cell: 605.294.7227
mtrax@nvc.net

www.traxinger.com 

Reds, Blacks • Bulls and Females
Private Treaty Sales

http://www.kysimmental.com

Joe &Venedia Tingle
502.682.8637

Derek & Chelsey Tingle
502.682.0806

722 Drennon Rd.
New Castle, KY 40050
www.tinglefarms.com

www.breedingcattlepage.com/
Simmental/iasimmassoc/

www.texassimmentalsimbrah.com

SIMBRAH
Ana Hudson
8330 West Farm 6092
Miles, TX  76861
325-212-1117
ana@rxsimbrah.com
www.rxsimbrah.com

Heat Adapted Cattle
Simbrah

SimAngusTM

SimAngusTM HT
Simmental

Heat Adapted Cattle
Simbrah

SimAngusTM

SimAngusTM HT
Simmental Steve & Cathy Eichacker

605-425-2391 or 
605-421-1152

email: es@triotel.net
25446 445th Ave
Salem, SD 57058

Annual Bull Sale • March 2, 2018





SimTalk is an 8 1/8 x 10 7/8 inch publication produced by the Register, the official publication
of the American Simmental Association. Published four times annually, SimTalk is a glossy,
full-color publication with a circulation of 50,000+ and targets commercial users of 

SimGenetics. Advertising in SimTalk provides a unique opportunity to brand and trademark your
program to thousands of potential customers. If you are serious about communicating with the
commercial beef business, consider an advertising presence in every one of our four annual issues.

Rates and Policies

Send all ad materials to: register@simmgene.com or Fax: 406-587-9301

               Space Rates          Non-Contract           2X Contract            4X Contract           Four Color

               1 page            $890                 $840                $800 $300
            2/3 page            $760                 $730                $700 $200
            1/2 page             $510                 $480                $460 $150
            1/3 page            $380                 $370                $350 $100
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        1-inch card            $220/year, 4 insertions $40
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Space and four-color rates for SimTalk: 

A non-refundable fee of $50.00 will be assessed 
if a client does not meet deadlines or if the client
commits to advertising and cancels after the 
deadline or if the ad must be dropped to ensure 
on time publication.

Advertising materials (including photos) must 
be in SimTalk office by the dates listed above.
SimTalk, which mails by bulk rate, assumes 
no responsibility for actual receipt date. 

Design Charges
Advertising rates are for camera-ready ads only.
Additional design charges will apply to any ad 
that is designed by ASA Publication, Inc.

Layouts & Proofs
Although every effort will be made to provide
proofs on all ads, proofs are guaranteed only 
if all ad material arrives in SimTalk office 
prior to deadline.

Terms
All accounts are due and payable as invoiced.
Interest charges of 1.5 percent per month 
(18 percent APR) will be added to accounts 
30 days past due. If an account becomes 60 days
delinquent, all ASA Publication, Inc. work may be
suspended until full payment is made. After review
by the ASA Executive Committee, ASA privileges
may be denied to those with accounts over 
90 days delinquent.

Advertising Content
SimTalk and its staff assume no responsibility 
or obligation to verify the accuracy and truthfulness
of advertising copy submitted to SimTalk. However,
SimTalk reserves the right to reject any advertising
copy or photo which SimTalk deems unsuitable 
for publication for any reason, including copy or
photographs which are false or misleading. SimTalk
assumes no responsibility for the accuracy and
truthfulness of submitted print ready ads. Advertis-
ers shall indemnify and hold harmless SimTalk
for any claims concerning advertising content as
submitted. Advertising containing pedigrees or
statements regarding performance must conform 
to records kept by the American Simmental Associ-
ation. Copy deviating from official records may be
changed as necessary without advertiser consent.

Editorial Policy
Opinions expressed are the writers’ and not 
necessarily those of SimTalk. Photographs are
welcome, but no responsibility is assumed for
material while in transit or while in the office.

One Genetics Way
Bozeman, Montana 59718

406-587-2778 • Fax 406-587-9301
register@simmgene.com

Ad Sales Staff

Nancy Chesterfield
406-587-2778

nchesterfield@simmgene.com

Rebecca Price
406-587-2778

rprice@simmgene.com

Jeff Thomas
406-581-8859

Jeffthomas138@gmail.com

International Sales

For All Your 
Advertising Needs

Subscriptions

• Domestic $50/year 
• First Class $100/year 
• All International 

$100/year (US)

ASA PUBLICATION, INC
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AUGUST
 25-26   Circle M Farms Dispersal Sale, Part II — Grand Saline, TX
       26   Generations of Value — Colbert, GA
 26-29   LMC GenePLUS Online Sale XIX — www.lamunecacattle@aol.com

SEPTEMBER
         2   Burns Brand Female Sale — Almond, WI
         2   NC Fall Harvest — Union Grove, NC
         9   Silver Towne Farms’ 31st Annual Production Sale — Winchester, IN (pg. 52)
       10   Field of Dreams Production Sale — Hope, IN
 15-16   Heart of Texas Fall Fest Online Sale — www.dvauction.com (pg. 38)
       16   AL/MS State Association Sale — Uniontown, AL (pg. 33)
       16   Family Matters Production Sale — Auburn, KY (pg. 53)
       16   Heart of Texas Simmental/Simbrah Association Fall Fest Sale — Hearne, TX
       17   Illini Elite Sale — Shelbyville, IL (pg. 29)
       19   Wasinger Cattle Company’s Online Sale — www.cwcattlesales.com
       20   Gonsalves Ranch’s Bulls-Eye Breeders Angus and SimAngus™ Bull Sale — 

Modesto, CA (pg. 57)
       23   Head of the Class — Louisburg, KS
       23   Simbrah Synergy X — Giddings, TX (pg. 2)
       25   LRW Simmentals’ Genetic Harvest Sale — Janesville, WI
       28   Beef Solutions Fall Roundup Bull Sale — Ione, CA (pgs. 15, 63)
       30   Martin Farms Open House at the Farm — Lyles, TN (pg. 83)

OCTOBER
         1   Krieger Farms’ Annual Sale — Universal, IN
         1   WSA Midwest Fall Roundup Sale — Lancaster, WI (pg. 75)
         6   Factory Direct Sale — West Lafayette, IN
         7   Belles of the Bluegrass — Mt. Sterling, KY (pg. 56)
         7   Buckeye’s Finest — Belle Center, OH (pgs. 43, 59)
         7   Route 66 Road to Success Sale — Springfield, MO (pg. 69)
         8   WSA Midwest Fall Round-up — Lancaster, WI
         9    Burlap and Barbed Wire Vol. IV Female Sale — Clay Center, KS (pgs. 63, 72-73)
         9   K-Ler Online Genetic Sale — www.breedersworld.com
         9   The Wrecking Crew Sale — www.breedersworld.com
       11   R.A. Brown Ranch’s 43rd Annual Sale — Throckmorton, TX (pg. 31)
       12   Koz E Acres-Wilmes Farms Fall Harvest Online Sale —

www.sconlinesales.com
       13   43rd Annual R.A. Brown Ranch Bull and Female Sale — Throckmorton, TX
       14   Legends of the Blue Ridge — Atkins, VA (pg. 48)
       14   The Black Label Event, Vol. VIII — Grandview, TX (pgs. 43, 85)
       14   The New Direction Sale — Seward, NE (pg. 66)
       15   Ladies of the Valley — West Point, NE (pg. 66)
 16-17   Oktoberfest @ Windy Ridge Simmentals — www.dponlinesales.com
       16   Pickerel Farms’ Online Sale — www.dponlinesales.com
       20   Buckles and Banners — West Point, IA
       21   Fred Smith Company Ranch’s Extra Effort Sale — Clayton, NC (pgs. 55, 63)
       21   Indiana Performance Bull Test Sale — Springville, IN
       21   Midwest Made Production Sale — Ames, IA
       21   MN Beef Expo – White Satin On Ice Sale — Minneapolis, MN
       21   MN Beef Expo – All Breeds Sale — Minneapolis, MN
       21   Tennessee Fall Showcase — Lebanon, TN (pg. 41)
       22   C-Bar Red Angus Elite Female Sale — Brownell, KS (pg. 43)
 22-23   SVJ Farm’s Online Female Sale — www.dponlinesales.com
       27   23rd Annual Hokie Harvest Sale — Blacksburg, VA
       27   Clear Water Simmentals’ 1st Annual Production Sale — Milan, IN
       28   7P Ranch’s 42nd Annual Production Sale — Tyler TX (pgs. 13, 63)
       28   Flat Water Gang Inaugural Female Sale — Broken Bow, NE (pg. 43)
       28   Michigan Simmental Association’s 4th Annual Fall Sale — St. Louis, MI
       28   Pennsylvania Fall Classic — Waynesburg, PA
       28   Red Hill Farms’ Bulls of Fall III — Lafayette, TN (pg. 88)
       28   Shenandoah Valley’s “Stars of Fall” Bull and Female Sale — 

Quicksburg, VA (pg. 64)
       28   The Magnolia Classic 2017 — Starkville, MS
       28   Yon Family Farms’ Fall Sale — Ridge Springs, SC
       29   Lacy’s Red Angus Annual Production Sale — Drexel, MO (pg. 43)
 29-30   Southern Harvest by Fenton Farms — www.dponlinesales.com

NOVEMBER
         1   Hanel Black Simmentals’ The Female Sale — Courtland, KS (pgs. 43, 51)
         1   Hudson Pines Farm’s “Forever A Legacy” Complete Dispersal Sale — 

Sleepy Hollow, NY (pg. BC)

CALENDAR

CONTINUED ON PAGE 82
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NOVEMBER (Cont.)
         1   New Day Genetics’ Elite Bull and Female Fall Sale — Abingdon, VA (pg. 81)
         2   RS&T Simmentals’ Online Female Sale — 

http://www.breedingcattlepage.com/rs_t_simmentals/index.htm
         4   Harriman Santa Fe Top of the Breed Sale — Montrose, MO (pgs. 40, 74)
         4   Irvine Ranch’s 13th Annual Production Sale — Manhattan, KS (pgs. 37, 63)
         4   Land of Lincoln — Altamont, IL (pgs. 43, 47)
         4   New Day Genetics’ Elite Bull and Female Fall Sale — Osceola, MO (pg. 81)
         4   Pigeon Mountain “Beef Builder” Fall Bull Test Sale — Armuchee, GA
         4   Rincker Fall Online Sale — www.rincker.com
         4   T Beef Bull Sale — Bozeman, MT (pg. 63)
         5   Focus on Females — Marysville, KS (pg. 43)
         5   Hawkeye Simmental Sale — Bloomfield, IA
     5-6   Indiana Junior Simmental Selection Sale — www.dponlinesales.com
         5   Triangle J Ranch’s Harvest Select Female Sale — Miller, NE (pgs. 63, 67)
         7   Woodside Land and Cattle Sale — Pleasantville, IA
         8   New Day Genetics’ Elite Bull and Female Fall Sale — Harrison, AR (pg. 81)
       10   Rhodes Red Angus Fall Female Fiesta Sale — Emporia, KS (pg. 43)
       11   Deer Creek Farm Production Sale — Roseland, VA
       11   Gibbs Farms’ 12th Annual Bull and Replacement Female Sale — 

Ranburne, AL (pgs. 63, 89)
       11   Greenfield Livestock Auction Special Cow Sale — Greenfield, IL
       11   MM Cattle and Moriondo Farms’ Inaugural Production Sale — 

Mt. Vernon, MO (pg. 43)
       11   Moser Ranch’s 26th Annual Bull Sale — Wheaton, KS (pgs. 45, 70)
       12   Tingle Farms' Pave the Way, Fall Vol. II Sale — New Castle, KY (pgs. 43, 61)
       13   NAILE Select Sale — Louisville, KY
       14   Wilkinson Farms/C Diamond Simmental’s Building a Legacy Female Sale —

Napoleon, ND (pgs. 63, 77)
       17   Heartland Simmental Performance With Class Sale — Waverly, IA
       18   Buckeye Best of Both Worlds Sale — Newark, OH
 18-20   Hillstown Farms’ Online Sale — www.dponlinesales.com
 18-21   LMC & Friends “Giving THANKS” Online Donation Sale IV — 

www.lamuncacattle.com
       18   Missouri Simmental Fall Harvest Sale — Springfield, MO
       18   Timberland Cattle’s Fall Bull Sale — Vernon, AL
       18   Value by Design Female Sale — Anita, IA (pg. 63)
       18   Whelan Farms Southern Excellence Bull Sale — Wadley, AL
       19   North Central Simmental Fall Classic — Hubbard, IA
 20-21   Greater Pacific Simmental Sale — www.dponlinesales.com
       24   Ruby Cattle Co.’s “Livin’ The Dream” Production Sale — Murray, IA
       25   3C Christensen Ranch Female Sale — Wessington Springs, SD
       25   Foxy Ladies Bred Heifer Sale — West Point, NE (pg. 66)
       25   Right By Design 2017 — Middletown, IN
       25   The Event — Tecumseh, NE (pg. 43)
 26-27   Hadden Simmentals’ Fall Genetic Sale — www.dponlinesales.com
       26   “The Chosen Few” Female Sale — Gilmore City, IA

DECEMBER
         2   Altenburg Super Baldy Ranch’s “First Ever Female Production Sale” — 

Fort Collins, CO (pg. 19)
         2   Jewels of the Northland Sale — Clara City, MN
         2   Montana’s Choice Simmental Sale — Billings, MT (pg. 63)
         2   Next Step Cattle Company’s 5th Annual Bull Sale — Livingston, AL
         2   T-Heart Ranch’s Annual Female Sale — LaGarita, CO (pg. 63)
     4-5   BF Black Simmentals’ Christmas Bonus Sale — www.dponlinesales.com
         4   Dakota Made Production Sale — Salem, SD
         4   Genetic Perfection Sale — Arlington, NE
         9   Driggers 6th Annual Bull Sale — Glennville, GA
         9   Hartman Cattle Company’s Customer Appreciation Sale — Tecumseh, NE
         9   North Alabama Bull Evaluation Sale — Cullman, AL
         9   North Dakota Simmental Showcase/Classic Simmental Sale — Mandan, ND
         9   Purdue Golden Girls Cow Sale — West Lafayette, IN
         9   Southern Cattle Company’s Bull Sale — Marianna, FL (pgs. 1, 63)
 10-11   Ferguson Show Cattle Fall Sale — www.dponlinesales.com
       10   Hicks Cattle Company’s 1st Annual Production Sale — Covington, IN
       10   Trauernicht Simmental Nebraska Platinum Standard Sale — Beatrice, NE
       11   Gale Angus and Simmental Sale — Lewistown, MT
       16   Pride of the Prairie Sale — Chandlerville, IL
       16   South Dakota Source Sale — Mitchell, SD
 27-28   St. Nicks Eggstravaganza 5 — www.dponlinesales.com

CALENDAR                   CONTINUED
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Alabama
Alabama Simmental Association . . . . . . . . . . . . . . . . 33
Gibbs Farms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5, 89
Moore Farms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 90

California
Blagg, Graham . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 71
Bruin Ranch. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15
Bulls Eye Breeders . . . . . . . . . . . . . . . . . . . . . . . . . . 57
Cattle In Demand . . . . . . . . . . . . . 47, 59, 61, 64, 71, 85
Circle Ranch . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15
Gonsalves Ranch . . . . . . . . . . . . . . . . . . . . . . . . . . . 57
Innovation AgMarketing, LLC . . . . 43, 47, 51, 61, 65, 71

Colorado
Altenburg Super Baldy Ranch, LLC . . . . . . . . . . . 19, 40
Gabel Cattle. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 61
Lechleiter Simmentals . . . . . . . . . . . . . . . . . . . . . . . . 40

National Western Stock Show . . . . . . . . . . . . . . . . . . . 6
T-Heart Ranch . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 40
Wild, Wild West Sale . . . . . . . . . . . . . . . . . . . . . . . . . 19

Florida
Hill, John . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5
Southern Cattle Company . . . . . . . . . . . . . . . . . . . . . . 1

Georgia
Cattle In Demand . . . . . . . . . . . . . 47, 59, 61, 64, 71, 85
Phillips Farms Simmentals . . . . . . . . . . . . . . . . . . . . 40

Idaho
Lanting Enterprises, LLC . . . . . . . . . . . . . . . . . . . . . . 76
Promise Land Ranch . . . . . . . . . . . . . . . . . . . . . . . . . 76

Illinois
Allied Genetic Resources . . . . . . . . . . . 1, 5, 13, 15, 19,

. . . . . . 54, 55, 58, 62, 63, 67, 73, 77, 86, 88, 89, IBC

Bauer Simmentals . . . . . . . . . . . . . . . . . . . . . . . . . . . 29
Black Diamond Genetics . . . . . . . . . . . . . . . . . . . . . . 29
Fox Creek Cattle . . . . . . . . . . . . . . . . . . . . . . . . . . . . 29
Hillstown Farms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 29
Hopewell Views Simmentals . . . . . . . . . . . . . . . . . . . 66
Illini Elite . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 29
JR Simmentals . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 29
Land of Lincoln . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 47
Lashmett, Jackson. . . . . . . . . . . . . . . . . . . . . . . . . . . 29
Lewis, Jeff and Justin . . . . . . . . . . . . . . . . . . . . . . . . 29
Martin Cattle Sales, Larry . . . . . . . . . . . . . . . . . . . . . 58
Rhodes Angus . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 66
Richie, Derek . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 29
Rincker Simmentals. . . . . . . . . . . . . . . . . . . . . . . . . . 29
Russell Land and Cattle. . . . . . . . . . . . . . . . . . . . . . . 29
Wildberry Farms Simmental Cattle . . . . . . . . . . . . . . 66
Wright-Way Simmental . . . . . . . . . . . . . . . . . . . . . . . 29

Indiana
Clover Valley Simmenals . . . . . . . . . . . . . . . . . . . . . . 53
Gold Buckle Cattle . . . . . . . . . . . . . . . . . . . . . . . . . . . 29
Knapper Cattle. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 62
Silver Towne Farms . . . . . . . . . . . . . . . . . . . . . . . . . . 52

Iowa
Brink Fleckvieh . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 90
HRM Simmental . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5
Ruble Cattle Services . . . . . . . . . . . . . . . 33, 41, 48, 75
Springer Simmental . . . . . . . . . . . . . . . . . . . . . . . . . . 76
Stanley Martins Farms. . . . . . . . . . . . . . . . . . . . . . . . . 4

Kansas
ART-JEN Simmental Farm . . . . . . . . . . . . . . . . . . . . 90
Brooks Simmental Ranch . . . . . . . . . . . . . . . . . . . . . 70
Burgman Farms. . . . . . . . . . . . . . . . . . . . . . . . . . 72, 73
Burlap and Barbed Wire. . . . . . . . . . . . . . . . . . . . 72, 73
Cow Camp Ranch . . . . . . . . . . . . . . . . . . . . . . . . . 5, 70
Dixson Farms, Inc.. . . . . . . . . . . . . . . . . . . . . . . . . . . 70
Gold Bullion . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 70
Hanel Black Simmentals . . . . . . . . . . . . . . . . . . . . . . 51
Hofmann Simmental Farms . . . . . . . . . . . . . . 70, 72, 73
Irvine Ranch . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 37
Jensen Simmentals . . . . . . . . . . . . . . . . . . . . . . . . . . 90
Kaser Brothers Simmental. . . . . . . . . . . . . . . . . . . . . 70
Klein Ranch . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 72, 73
Moser Ranch . . . . . . . . . . . . . . . . . . . . . . . . . . . . 45, 70
River Creek Farms. . . . . . . . . . . . . . . . . . . . . . 5, 35, 70
Rock Creek Ranch. . . . . . . . . . . . . . . . . . . . . . . . . . . 70
Sunflower Genetics LLC . . . . . . . . . . . . . . . . . . . . . . 70

Kentucky
Belles of the Bluegrass . . . . . . . . . . . . . . . . . . . . . . . 56
Double Diamond . . . . . . . . . . . . . . . . . . . . . . . . . . . . 56
DP Sales Management, LLC . . . . . . . . . . . . . 19, 53, 56
Family Matters . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 53
Kaiser Simmentals. . . . . . . . . . . . . . . . . . . . . . . . . . . 56
Misty Meadows Farm. . . . . . . . . . . . . . . . . . . . . . . . . 56
Pave the Way . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 61
Ratliff Cattle Co.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 56
Reality Farms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 56
Storm Run/Windrose . . . . . . . . . . . . . . . . . . . . . . . . . 56
Sunset View Farms . . . . . . . . . . . . . . . . . . . . . . . . . . 53
Swain Select Simmentals . . . . . . . . . . . . . . . . . . . . . 56
Tingle Farms . . . . . . . . . . . . . . . . . . . . . . . . . . . . 61, 76
Wayward Hill Farm . . . . . . . . . . . . . . . . . . . . . . . . . . 56
Welsh Simmentals. . . . . . . . . . . . . . . . . . . . . . . . . . . 56

Louisiana
Rugged R Cattle . . . . . . . . . . . . . . . . . . . . . . . . . . . . 90

Michigan
Freedom Run Farm . . . . . . . . . . . . . . . . . . . . . . . . . . 90
Triple Z Simmental. . . . . . . . . . . . . . . . . . . . . . . . . . . 90

Minnesota
Eberspacher Enterprises, Inc. . . . . . . . . . . . . . . . . . . 57
Oak Meadow Farms . . . . . . . . . . . . . . . . . . . . . . . . . 70
Rydeen Farms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 70
Sargeant Farms. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 70
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Contact: McDonald Farms
2070 Walnut Spring Rd.
Blacksburg, VA 24060
540-230-6225
540-552-2520
info@mcdonaldfarms.com
www,mcdonaldfarms.com

25+ SimAngus™, Simmental and Angus Bulls
18-20 Months Old Homo Black, Homo Polled,
Performance Tested
Pasture Developed, Semen Tested. 
Ready to Go to Work
Breed-leading Genetics

– FOR SALE –

Thank you to John Miller of J-C Simmentals, Michigan, for his purchase of 
MCDF New River 499B at our 2015 sale. Semen is available through ORIgen.

n Sired by son of Ebony’s Joy L-123 
and Yardley High Regard W242.

n Weaned and ready early October.

n Excellent show prospects/excellent 
show calf mommas.

n Will sell choice or as a group.

Sandy Acres Simmental 
Melanie Miller: mobile 402-841-1450 
email: revdocmel@gmail.com

Leonard Miller: 402-887-4458 • mobile 402-640-8875   
sandyacressimmental.com 
Visit us on facebook & Instagram

Offering 10 Select March & April Heifers

Including Sandy Acres 737E

SANDY ACRES SIMMENTAL
45 years of breeding Simmentals with calving-ease and growth with maternal excellence.





Mississippi
Little Creek Farm, LLC. . . . . . . . . . . . . . . . . . . . . 70, 90
Mississippi Simmental Association . . . . . . . . . . . . . . 33
Rockhill Ranch. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 70
Tanner Farms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 70

Missouri
Cattle Visions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 58
Genex Custom Collection . . . . . . . . . . . . . . . . . . . . . 58
Gerloff Farms. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 40
Harriman Santa Fe (Bob). . . . . . . . . . . . . . . . . . . 40, 74
Lucas Cattle Company . . . . . . . . . . . . . . . . . . . . 40, 80
MM Cattle Co. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 65
Moriondo Farms . . . . . . . . . . . . . . . . . . . . . . . . . . . . 65
Route 66 SimGenetics. . . . . . . . . . . . . . . . . . . . . . . . 69
Steaks Alive . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . BC

Montana
Bulls of the Big Sky . . . . . . . . . . . . . . . . . . . . . . . 44, 86
Gateway Simmental & Lucky Cross. . . . . . . . . . . . . IBC
Genex Custom Collection . . . . . . . . . . . . . . . . . . . . . 58
Hill’s Ranch . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 44
Miller Simmentals . . . . . . . . . . . . . . . . . . . . . . . . . . . 44
Nelson Livestock Company . . . . . . . . . . . . . . . . . . . . 44
ORIgen . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 58
Prickly Pear Simmental Ranch . . . . . . . . . . . . . . 32, 44
Universal Semen Sales, Inc. . . . . . . . . . . . . . . . . . . . 58

Nebraska
APEX Cattle. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 39
Berger’s HerdMasters . . . . . . . . . . . . . . . . . . . . . . . . 66
Felt Farms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 66
Ferguson Show Cattle . . . . . . . . . . . . . . . . . . . . . . . . 61
Forster Farms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 66
Gengenbach Cattle Company . . . . . . . . . . . . . . . . . . 66
J&C Simmentals . . . . . . . . . . . . . . . . . . . . . . . . . . . . 66
Sandy Acres Simmental. . . . . . . . . . . . . . . . . . . . 66, 84

Sloup Simmentals . . . . . . . . . . . . . . . . . . . . . . . . . . . 66
Triangle J Ranch . . . . . . . . . . . . . . . . . . . . . . . 5, 66, 67
Western Cattle Source. . . . . . . . . . . . . . . . . . . . . . . . 66

North Carolina
Fred Smith Company Ranch . . . . . . . . . . . . . . . . . . . 55
Harris, E. B. Inc. / Auctioneers . . . . . . . . . . . . . . . . . . 55
RKC Show Cattle. . . . . . . . . . . . . . . . . . . . . . . . . . . . 61

North Dakota
ASA Fall Focus . . . . . . . . . . . . . . . . . . . . . . . . . . 77, 79
Bata Brothers. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 44
C Diamond Inc. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5
C Diamond Simmentals . . . . . . . . . . . . . . . . . . . . . . . 77
Dakota Xpress . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 44
Ellingson Simmentals . . . . . . . . . . . . . . . . . . . . . . . . 44
James Creek Simmental . . . . . . . . . . . . . . . . . . . . . . 90
Keller Broken Heart Ranch . . . . . . . . . . . . . . . . . . . . 44
Kenner Simmentals . . . . . . . . . . . . . . . . . . . . . . . . . . 44
Rust Mountain View Ranch . . . . . . . . . . . . . . . . . . . . 44
Schaff Angus Valley® . . . . . . . . . . . . . . . . . . . . . . . . . 79
SRF Simmentals . . . . . . . . . . . . . . . . . . . . . . . . . . . . 44
SYS Simmentals . . . . . . . . . . . . . . . . . . . . . . . . . . . . 44
Tingle Farms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 61
TNT Simmental Ranch . . . . . . . . . . . . . . . . . . . . 44, 54
Wilkinson Farms Simmentals . . . . . . . . . . . . . . . . . . 77

Oklahoma
Lazy U Ranch . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 44
Morris Farm . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 90
White Farms . . . . . . . . . . . . . . . . . . . . . . . . . . . . 44, 82
Willis Simmentals . . . . . . . . . . . . . . . . . . . . . . . . . . . 44

Ohio
Buckeye’s Finest . . . . . . . . . . . . . . . . . . . . . . . . . . . . 59
Rolling Hills Farms. . . . . . . . . . . . . . . . . . . . . . . . . . . 59
Select Sires, Inc. . . . . . . . . . . . . . . . . . . . . . . . 5, 35, 65

Oregon
Bar CK Cattle Company . . . . . . . . . . . . . . . . . . . . . . 40

Pennsylvania
Elk County Simmentals . . . . . . . . . . . . . . . . . . . . . . . 90

South Dakota
Benda Simmentals . . . . . . . . . . . . . . . . . . . . . . . . . . 76
Double J Farms Simmental Cattle . . . . . . . . . . . . . . . 76
Eichacker Simmentals . . . . . . . . . . . . . . . . . . . . . . . . 76
Ekstrum Simmentals . . . . . . . . . . . . . . . . . . . . . . . . . 76
S/M Fleckvieh Cattle . . . . . . . . . . . . . . . . . . . . . . . . . 90
Stavick Simmental . . . . . . . . . . . . . . . . . . . . . . . . . . . 76
Traxinger Simmental . . . . . . . . . . . . . . . . . . . . . . . . . 76
Werning Cattle Company. . . . . . . . . . . . . . . . . . . . 5, 76

Tennessee
KenCo Cattle Company. . . . . . . . . . . . . . . . . . . . . . . 53
Martin Farms . . . . . . . . . . . . . . . . . . . . . . . . . . . . 66, 83
Red Hill Farms . . . . . . . . . . . . . . . . . . . . . . . . . . . 66, 88
Slate Farms & Cattle Company . . . . . . . . . . . . . . . . . 66
Tennessee Simmental/Simbrah Association . . . . . . . 41
Tylertown Simmentals . . . . . . . . . . . . . . . . . . . . . . . . 53

Texas
7P Ranch. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13
Black Label, The . . . . . . . . . . . . . . . . . . . . . . . . . . . . 85
Bois d’Arc Land & Cattle Co. . . . . . . . . . . . . . . . . . . . 76
Brush Country Bulls . . . . . . . . . . . . . . . . . . . . . . . 62, 76
Buzzard Hollow Ranch . . . . . . . . . . . . . . . . . . . . . . . 38
CowTown Classic, The . . . . . . . . . . . . . . . . . . . . . . . 71
Filegonia Cattle Company . . . . . . . . . . . . . . . . . . . . . 62
Flying F Ranch. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 90
Fort Worth Stock Show & Rodeo . . . . . . . . . . . . . . . . 71
Fullblood Simmental Fleckvieh Federation . . . . . . . . 90
Heart of Texas Simmental/Simbrah Association . . . . 38
JHC Ranch . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 38

CONTINUED ON PAGE 88

86 SIMTALK

AD INDEX                                     CONTINUED





AD INDEX                                     CONTINUED

Canada
Circle 3 Genetics . . . . . . . . . . . . . . . . . . . . . . . . . . . . 90
Double Bar D Farms . . . . . . . . . . . . . . . . . . . . . . . . . 90

Associations
Alabama Simmental Association . . . . . . . . . . . . . . . . 33
American Simmental Association

. . . . . . . . . . . . . . . . . . . . IFC, 14, 18, 24, 34, 49, 60
Fullblood Simmental Fleckvieh Federation . . . . . . . . 90
Heart of Texas Simmental/Simbrah Association . . . . . . 38
International Genetic Solutions (IGS). . . . . . . . . IFC, 14
Mississippi Simmental Association . . . . . . . . . . . . . . 33
Missouri Cattlemen’s Association . . . . . . . . . . . . . . IFC
National Cattlemen’s Beef Association. . . . . . . . . 25-28
Tennessee Simmental/Simbrah Association . . . . . . . 41
Virginia Simmental Association . . . . . . . . . . . . . . . . . 48
Wisconsin Simmental Association . . . . . . . . . . . . . . . 75

Livestock Services
ABS® Global, Inc. . . . . . . . . . . . . . . . . . . . . . . 3, 76, 89
Accelerated Genetics® . . . . . . . . . . . . . . . . . . . . . . . 58
Allied Genetic Resources . . . . . . . . . . . 1, 5, 13, 15, 19, 

. . . . . . 54, 55, 58, 62, 63, 67, 73, 77, 86, 88, 89, IBC
Allied Online Sales. . . . . . . . . . . . . . . . . . . . . . . . . . . 67
Beef Checkoff . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 28
BEEF® . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 28
Carcass Merit Program . . . . . . . . . . . . . . . . . . . . 18, 88
Cattle In Demand . . . . . . . . . . . . . 47, 59, 61, 64, 71, 85
Cattle In Motion . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13
Cattle Visions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 58
DP Sales Management, LLC . . . . . . . . . . . . . 19, 53, 56
DVAuction . . . . . . . . . . . . . . . . . . . . . . . . 32, 37, 56, 67
Eberspacher Enterprises, Inc. . . . . . . . . . . . . . . . . . . 57
Feeder Profit Calculator™ . . . . . . . . . . . . . . . . . . . . IFC
Genex Custom Collection . . . . . . . . . . . . . . . . . . . . . 58
Genex™. . . . . . . . . . . . . . . . . . . . . . . . . . . 7, 35, 45, 89
GGP . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 34
Harris, E. B. Inc. / Auctioneers . . . . . . . . . . . . . . . . . . 55
i50K™ . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15
Innovation AgMarketing, LLC . . . . 43, 47, 51, 61, 65, 71
International Genetic Solutions (IGS) . . . . . . . . . . . IFC
LiveAuctions.TV. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15
Martin Cattle Sales, Larry . . . . . . . . . . . . . . . . . . . . . 58
National Beef Quality Audit (NBQA) . . . . . . . . . . . 25-28
Neogen® . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 34
New Day Genetics . . . . . . . . . . . . . . . . . . . . . . . . . . . 81
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